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» Abook of 544 pages, | 
6 by 9 inches, beau- —— 
tifully bound with 
Keratol covers, and 
illustrated with 304 
halftones and line 
engravings of prac- 
tically every ma- 
chine and device 
now in use among 


printers, 


ENCYCLOPEDIA 
of PRINTING 


The most valuable book ever published for printers in the 
judgment of unprejudiced readers..Ten Dollars a Copy, 
Post Free. Write for contents, testimonials, and terms to 


THE GRAPHIC ARTS PUBLISHING COMPANY 
608 SOUTH DEARBORN STREET, CHICAGO, ILLINOIS 
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NnNOUNC ng a money-maker 


HAMMON D 


Complete with scorcher for good flat 
mats and special humidor which keeps 
mats in perfect condition for moulding. 
Inexpensive Casting Box also available. 


T DOESN’T cut costs, it slashes them! The Matmakir makes inexpensive mats from 
type forms and cuts. Releases money tied up in storing forms of intricate composi- 
tion .. . makes it possible to run two or more up at small cost . . . makes mats of 
big caps when you are caught short on that rush job . . . mats can be filed to insure low 
cost re-run. Takes chase up to 10x15 inches. Simple to operate. Users are highly pleased. 


Attach to Your Letterhead ‘ ‘ 


Mimnont Machersry DiclPces (The TrimOsaw Folks) 


Kalamazoo, Mich. 
Send full details of your new money-maker and money-saver ... the Matmakir. 


Name 
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PARTICULAR CUSTOMERS) 
WILL THANK YOU | | . 
« 
7 Successful printers succeed because they , 
> | | 
| < keep their customers’ best interests in a 
| rat ; 
| o | | 
Zz mind. You can do this for your customers | | 
Zz 
x when it comes to rule form work by rec- | 
> | 
— ommending and using Crescent Wax En- | | 
y I 
uJ 
ws gravings. They will produce better work . 
: 
aad than any way of using type and rules, they : 
_ W 
gz : are practical and cheaper. Particular cus- W 
re’ B 
sl 
rn tomers will appreciate the difference by ; 
: 
= placing all their rule form requirements 8 
, ; 
= 
_ with you. Send for samples and prices today. | 
CRESCENT ENGRAVING CO,) | 
{| KALAMAZOO — MICHIGAN | 
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T isn’t the volume of printing you 
do—it’s the profit you make that 
counts! 


Now is the time to look at cost figures; 
tostudy every possibility for good 
printing at lower costs. Get set now 
to make a profit in 1933. The 


NEW C&P 10X15 CRAFTSMAN PRESS 
WITH RICE AUTOMATIC FEEDER 
will help you do it. 


Because it combines impression 
strength, accurate register and full, 
even ink distribution to a degree never 
before realized upon any automatic 
job press, responsible printers find this 
press produces at lower cost per thou- 
sand impressions, halftone and color 
work heretofore handled on larger 
presses far costlier to own and operate. 
It introduces cost-cutting improve- 
ments that add to profits on every job: 


A patented hand -wheel method of 
quick and accurate impression control 
found on no other press, saves the 
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@ See this new press 
demonstrated at ‘your 
C&P dealer’s showroom 


time consumed in platen adjustments 
or packing changes when going from 
one form to another. 


Make-ready time is saved because the 
platen is unobstructed and accessible 
from the front; the operator sets his 
gauges and hangs his overlays exactly 
as on any hand-fed platen press. 


With simplified controls,the automatic 
feeder adjusts in one minute for any 
stock from onion skin to heavy board, 
in any size from 2% x 4 up to full 
press capacity. 


Production speeds up to 3500 impres- 
sions per hour — with hand feeding 
entirely practical on short runs with- 
out taking apart the feeder mechanism. 


Find out how this new press will cut 
your costs and increase your profits. 
Write for descriptive bulletin, com- 
plete specifications and low price made 
possible only by the production facil- 
ities of one of the industry’s oldest 
manufacturers. 


THE CHANDLER & PRICE COMPANY - CLEVELAND, OHIO 


Builders of Printing Machinery for Nearly Fifty Years 
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A COVER BY BECKETT 


In Every Price Class 


Becketts mow offer a complete Cover Paper line 
embracing every class required by the printing trade \ 





Buckeye for forty years the unchallenged leader, is now avail. | 
Cover able in Duplex and in Custom, as well as standard 
finishes. ‘ 


Beckett is lower in cost, but of unusual beauty and is suit — 
Cover able for a wide variety of work. 


Ohio is mew and in the very lowest price class, especially ( 
Cover developed for quantity work and competitive price > 
situations. You will be astonished that so fine a 
cover can be offered at so low a price. Obtainabl ~ 
through Buckeye and Beckett merchants everywhere. 
May we send you a sample book immediately? - 


THE BECKETT PAPER COMPANY 
Makers of Good Paper in Hamilton, Ohio, since 1848 
MAIL TODAY » cco ve 











The Beckett Paper Company, 
103 Buckeye Street, Hamilton, Ohio 


Please send sample book of Ohio Cover: 
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reater Value 


NOT LOWER PRICES + + + A LITTLE 


DRAMA OF PRICE CUTTING COMPETITOR; 
AND VALUE SEEKING CUSTOMERS ;, 


HARRY ARMSTRONG 


IX-THIRTY p.m. at the Cup and Stein 
Athletic Club. Robert F. Andrews, vice- 
president in charge of sales and advertis- 
ing of the Little Giant Wrist Watch Com- 
pany, is removing his bowling shoes in 
the locker room. Just coming in from the 
handball courts is Thomas J. Williams, 
president and owner of the Refigure Print- 
ing Company. 


Tom—Hi, Bob, olboyolboyolboyolboy. 

Bos—Hello, Tom, how you doin’? Help 
yourself—you’ll find another glass in my 
locker there. 

Tom—Thanks, Bob. By the way, I saw 
your new catalogue today. 

Bos—What you think of it? 

Tom—Swell; I think it’s a honey. 

Bos—Thanks; we're rather proud of 
it, too. 

Tom—But how come we didn’t print it? 

Bos—Well, I'll tell you, Tom. I’m up 
against the same thing everyone else is 
today. I’m forced to get the greatest pos- 
sible value for my money. 

Tom—You know damn well I would 
do it just as cheap as the Art Craft people. 


Bos—I was not looking for cheapness. 


Tom—wWell, you said you wanted mor 
for your money. 


Bos—I do want more for my money, 
I don’t want it cheaper. 


Tom—What the hell is the difference? 


Bos—There’s a lot of difference. I want 
more for a fixed price, not a lower cost 


Tom—I must be nuts, then—I fail to 
see any difference. 


Bos—You’re an old pal of mine, Tom, 
and I wanted to tell you something for 
a long time. Never knew how to go about 
it. 1 am glad this came up. I think itis 
my chance to tell you what has been on 
my mind for a long time. Why don’t you 
stay down and take dinner with me to 
night? Wife’s gone home for the week 
end and I’m eating at the club. 


Tom—Okeh, I’ll be glad to. I’ll go and 
call Margaret. 

Bos—Fine. Take another before I put 
this away. 

Later in the dining room: 

Bos—We've been friends for a long, 
long time, Tom. I’m going to speak 
frankly. It might hurt. I want you to at 
cept it all in a spirit of friendship. 
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Tom—Right, but first show me how 
giving more for the money is not the 
same as cutting the price. 

Bos—You printers seem to think there 
is only one weapon in competiticn and 
that is price-cutting. 

Tom—lIt’s you buyers who have driven 
us to it. You have forced us down to 
where we have got to take work at a loss 
to get any business into our plants. Today 
it’s a buyers’ market. 


Bos—Don’t be a damn fool. You fel- 
lows brought it all on yourselves. 


Tom—How the hell do you figure that? 


Bosp—When business gets universally 
bad, as it has done in the past couple of 
years, printers get panicky. They go to 
any end to get work into their plants. 
If they hear of a job that is ready to be 
placed, one of them rushes in and offers 
to do it for less, just to take it away from 
the other fellow. Another will hear of it, 
he will offer to do it for even less. What 
can the buyer do but sit back and watch 
the fight? When the battle royal is over 
and the printers are all punch drunk, he 
steps in and reaps the benefit. As this 
goes on it gets worse and worse for the 
printers. 

Tom—Well, what’s your cure for all 
this? 

Bos—Why can’t printers realize that 
there are other means of competition be- 
sides price-cutting? Be sportsmanlike and 
let the best man win. Keep the price up 
where it is and use other means for pull- 
ing a job into your plant? - 

Tom—What other means? 


Bop—Do a better job for the same 
money. Give greater value and leave the 
price where it is. 

Tom—Oh, horse feathers. The grade of 
paper is established, the quality of ink is 
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set by the estimate, we’ve practically all 
got the same sort of equipment needed 
for the job and the other fellow’s press- 
men are about as good as ours. With the 
same material to work with as allowed by 
the cost of the job, how can we turn 
out any better job than he can? I mean, 
that will be recognized and appreciated 
by the buyer? In fact, more than half the 
buyers don’t know the difference. All they 
are interested in is price. 

Bos—That’s your fault. 

Tom—What the hell are you talking 
about? Have you gone screwy? 

Bos—I believe you printers could edu- 
cate each of your clients to a point of 
discrimination and appreciation for finer 
printing if you would take the time and 
trouble to explain the difference to them. 

Tom—The hell of it is most of them 
think they know all about it. 

Bos—Oh, no. We have that kind in 
every business but, thank God, they are in 
the minority. 


Tom—Sez you. 


Bos—You may think I am talking just 
to air my views. Not so. I am talking 
this stuff for your benefit, Tom, because 


Figure, Figure, Figure. Where 
else can we cut? 








































you are my friend. So let’s get back to 
your personal place in the picture. 


Tom—All right; shoot. I’m all ears. 
Have a cigar? 


Bos—Thanks. You’ve been in business 
here for a great many years. Your father 
started the plant, didn’t he? 

TomM—My grandfather. The firm was 
established in 1868. 


Bos—yYou have the largest and oldest 
plant here. You’ve been very successful 
and progressive. You’ve had things pretty 
much your own way. 

Tom—Deservingly. 

Bos—No doubt, but I’ve been watch- 
ing you lately. . 

Tom—Well, I admit things are not so 


hot. We’re not doing so well right now, 
but who is? 


Bos—Youi're to blame for some of it. 


Tom—Oh. Then this depression is my 
fault. Boy, how you flatter me. 


| am up against what 

everyone else is today. 

| must get the greatest 

possible value for my 
money. 
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Bos—You’re not working. 


Tom—That’s good, that is. I’m ng 
working. My God, man, I am at the office 
every morning before 8 o’clock. I seldom 
get out till after 6 o'clock. I go hom 
and worry and plan and scheme abou 
the damn place most of the night. I plug 
16 to 18 hours a day. Hell, man, wha 
more do you expect? In fact, Margaret 
is insisting I go away for a rest, but | 
can’t afford it. 


Bos—Sure, I know. You’re on duty, so 
to speak, 16 hours a day. But you are not 
constructively at work. Your activity js 
merely an exhaustive, tiring waste of time 
and effort. 


Tom—yYou sound like some bozo at a 
pep meeting bellyaching about the psy- 
chology of selling. 

Bos—yYou go down to the office in the 
morning, look over the mail, call in the 
girl and answer it. You take a stroll 
around the plant, watching to see that 
nothing is being wasted, that everyone is 
working, that presses fortunate enough 
to have work are not standing too long. 
You stand a while and sigh over the idle 
machines. You return to your office. A 
friend drops in. You exchange views on 
the terrible condition of business, each of 
you trying to outdo the other in boasting 
of your calamities. You elaborately air the 
griefs of all your acquaintances. It’s now 
about time for lunch and you come over 
here to the club for further discussion. 
You return to the office and attempt to 
work out plans to further reduce the cost 
of production. You comb your brain for 
more places to cut down overhead. Later 
the salesmen come in. You check up on 
results for the day’s sales effort. Most of 
this time is taken up learning why they 
failed to sell. You go home and devote 
the balance of your evening to worrying 
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about your competitors, wondering what 
they are doing, fearing what they are 
going to do, figuring out in what manner 
you can defend yourself against them. 
Now, then, what really constructive thing 
have you done in your 16 hours to help 
the situation or to stimulate your sales? 


Tom—Oh, you give me a pain in the 
neck. 

Bos—I told you it would hurt—that 
the truth hurts, is true if not original. 

Tom—Go ahead—I can take it. 

Bos — You have always done my 
printing. 

Tom—I thought I did until I saw your 
new catalogue. I don’t mind telling you I 
was quite upset when I saw it. We always 
did our best to give you satisfaction at 
the right price. 

Bos—Sure. You sent Joe in to call on 
me and he gave me what I asked for, 
when I wanted it and at the right price. 
Even when some competitor offered a 
lower price, you came through and met 
his price. You came over now and then 
and we had lunch together. Everything 
was dandy. You sat back in your office 
perfectly satisfied. I was, too, until a 
month or so ago. 

Tom—Well, what happened then? 

Bos—Along came a new firm called 
the Art Craft Company and changed 
all this. 

Tom—What did they give you that I 
can’t give you? 

Bos—Not a thing that you can’t give 
me, but a lot of things you didn’t give me. 

TomM—For instance? 

Bos—I will tell you the story from the 
beginning. 

Tom—Now we're getting some place. 

Bos—One day a young man walked in. 


Said he was from the Art Craft Company 
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and called to get acquainted and see if 
he could help me with any of my print- 
ing problems. I said, ‘“‘No, I am pretty 
well taken care of by the Refigure Com- 
pany, which has been doing my work 
for years.” 


Tom—Correct. 


Bos—He replied that he was sure I was 
well taken care of —that the Refigure 
people were a very good concern and were 
turning out some very fine work. 


Tom—Unusual these days. 


Bos—He made no claim to do it for 
less. Made no offer to save me money. 
Did not express a desire to figure my 
next job. 

Tom—He must have been deaf and 
dumb. 


Bos—He merely stated that if I didn’t 
mind he would like to drop in some time 
and bring me an idea. 


Tom—Interesting. ‘ 
(Please turn to page 36) 
























| can't see how giv- nd 
ing more is not cut- ‘ 
ting the price. 


— 


Dece 


Valued Seam Work 


ANOTHER WELL KNOWN MANUFACTURE 
ANSWERED CALL FROM CINCINNATI FOR 
COOPERATION EVEN BEFORE IT WAS MAD: 


T the general get-together meeting of prominent printers through. 
out the country, held at Cincinnati in October under the auspices of th 
United Typothetae of America, the subject of terms on machinery and 
equipment purchases was thoroughly discussed. It was the unanimous 
verdict of the meeting that printers’ machinery manufacturers and dealers 
could be of immense aid to the industry if their policy of selling included 


a requirement of 25 per cent cash payment and the balance withina 
reasonable period. | 


On another page we present the viewpoint of Joseph T. Mackey, ex. 
ecutive vice-president of the Mergenthaler Linotype Company. Below} 
a reproduction of “Straight Thinking No. 2,” recently issued by th 
Miehle Printing Press & Manufacturing Company, which interestingly : 
backs up the printers in their contentions and lays bare the history of 
that company in its dealings with the trade. 


after year. Then somebody showed him 
how his employer was selling the results 
of Joe’s labor for $2 an hour. That got 
him thinking. 


on competition among themselves by 
arbitrarily limiting the number of ap- 
prentices. Manufacturers owning patents 


Dien com trades unions exercise a check 





control competition by licensing a few 
select competitors. Large capital require- 
ments protect some industries from 
ruinous competition. But, unfortunately, 
none of these controls is available to em- 
ploying printers. 

Take Joe Milliken. A pressman, and a 
good one; he averaged $1 an hour year 


He multiplied the difference of $1 an 
hour by 44 and added a few dollars 
more for overtime. He figured out how 
much he had been losing by working for 
someone else all his life. He didn’t have 
much money saved, but his brother-in- 
law had some and he knew a good thing 
when he saw it. 
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Joe got the news that his creditors would grant him no more extension. 


So the next Saturday night Joe got 
him out in the dining-room and told him 
of the profits to be had from one press, 
from two, from three. The brother-in- 
law saw the point. They decided to go 
ahead. 

At the end of a year in business Joe 
Milliken, proprietor of the Speedy Ser- 
vice Print Shop, got the news that his 
creditors could grant him no more ex- 
tensions. He was through. His smart new 
presses, the pride of his heart, were re- 
possessed by the house that sold them to 
him on a small down payment and long 


terms. 
A Besetting Evil 
pated Joe’s case by hundreds and 
you have a picture of one of the 
besetting evils of the printing industry. 
The competition of such individuals 
usually lasts for only a short time in 
each case. But it seems there are always 
more who can get started in business, 
even though they possess little more than 
the inclination. 
Now, would the industry benefit if 


such irresponsible competition were 
checked? We think it would. How is it 
to be done? By limiting the sale of 
equipment to those printers who can 
make a substantial investment at time 
of installation. 


This investment should be substantially 
one-fourth of the total amount involved. 
If a printer pays the full price in cash 
on installation, he is entitled to a cash 
discount sufficient to induce him to pay 
all cash rather than ask for deferred in- 
stallments. The “time” buyer should pay 
full list price, plus 6% interest on the 
deferred balance, which balance should 
be covered by secured notes and liqui- 
dated in equal monthly payments over a 
reasonably short period. 


Trial installations should be elimi- 
nated. They should not be requested by 
the printer or made by the manufacturer. 
Wise press manufacturers will not offer 
equipment for general sale without first 
thoroughly testing it in actual use. The 
specific guarantee of a responsible manu- 

(Please turn to page 44) 





CL Reaction 7 


TO THE CINCINNATI CONVENTION ;¢, 
MERGENTHALER EXECUTIVE PRESENTS 
PLANS FOR HANDLING OLD MACHINERY 





the obsolete machinery problem and 
terms of sale on new machinery. Action 
of the United Typothetae of America at 
its Cincinnati meeting in October, in co- : 


operation with leaders of practically all = 
other graphic arts organizations, has evi- - 
dently had the effect of stirring ma 7 
chinery manufacturers to the need for o 
complete cooperation of every interest af- th 


fected if the printing trades are to regain 
their rightful place in the manufacturing 
world. 

We are pleased to present below the 
viewpoint of Joseph T. Mackey, executive 
vice-president of the Mergenthaler Lino- 
type Company, given in an address at the 
factory of the company to the Brooklyn 
Group of the New York Employing 
Printers Association, on November 15, in 
which he presents a plan for handling 
used machinery. : 

The address follows: 

deeds %. tates. T Is very good of you to come back here 

year after year to hold your annual 

festival meeting. This I believe is your 

RGANIZATIONS of employing tenth annual meeting here. My colleagues 

printers for a number of years have been _have already extended a hearty welcome 

endeavoring to enlist the cooperation of | to you and I wish to add my personal 
machinery manufacturers in a solution of and official greeting. 
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A get-together meeting brings unity of thought and action. 


If I may pass on a thought to you to- 
night I would do so by urging you to 
strongly support your organization in 
every direction. It exists to help you, to 
stabilize your industry and to improve 
the conditions under which you have to 
struggle in the every-day battle for a 
livelihood. 

There is a growing realization upon 
the part of the people in general of the 
value of the true get-together spirit. In 
the last analysis your organization is a 
get-together body and you and it can suc- 
ceed only if the true get-together spirit 
exists. 

That much good can come out of that 
spirit is perhaps best exemplified by the 
following statement made a few days ago 
by one of the most eminent financiers of 
the time. He said that the world is in 
the grip of economic disorder which has 
rendered it virtually helpless; that there 
is no solution in sight; that if every coun- 
try and every government would get to- 
gether it would be different, but that 
they do not seem to be able to do so. 

If getting together with the proper 


spirit would have avoided all of the 
havoc and misery wrought by existing 
conditions, what a price is being paid in 
the lack of getting together among the 
nations of the earth. 

But, as I see it, the mere getting to- 
gether will not accomplish very much 
without having as the basis the spirit of 
the Golden Rule. There is no doubt that 
the lack of getting together in the right 
way is doing its full share in retarding 
wholesome improvement. 


Points to War Harmony 


eer the most striking example in 
modern times of the value of har- 
monious action came out of the great 
war. You will remember that each coun- 
try comprising the allies had its separate 
commander-in-chief. The enemy was 
making progress. Then came the get- 
together meeting of the allied countries 
and the agreement for unity in thought 
and action. You know the result: Victory. 
And so it seems to me that with unity in 
thought and action the arts in which we 
(Please turn to page 45) 
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ur thanks are here extended 
C) to the many printers and 
others connected with the printing 
trades who have written and tele- 
phoned congratulations on our new 
offset department. 








That the editor of the depart- 
ment has sensed the need for sim- 
plicity in picturing the process to 
the thousands of printers who have 
had only meagre understanding of 
it heretofore is the underlying 


which congratulations are offered 

We trust that the more tha 
100,000 readers of THE Grapuy 
Arts MonTHLY may receive the 
maximum of good out of our ef. 
forts in this direction. It is sug. 
gested that the articles be preserved 
from the beginning, for future 
reference. 


EVERAL printers have announced 
S their ambition to become Uncle 
Sam’s manager of the big printing 
ofice down in Washington. These 
candidates take it for granted that 
the Roosevelt administration will 
put the skids under Public Printer 
Carter. Maybe it will. There are 
many hungry Democrats. Yet Re. 
publican votes really elected Mr. 
Roosevelt. If he owes anything to 
Republicans, he could pay it in no 
better way than to hold in office 
some of those Republicans who 
have made good. 


Public Printer Carter has con- 
ducted the G.P.O. in a_ business- 
like fashion. He has been one of 
the best executives ever holding 
that office. If for reasons he cannot 
continue through the new ad- 
ministration, it is to be hoped that 
an outstanding printer, repre- 
sentative of the industry in a true 
sense, may become his successor. 
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Shink Shis Over 
hl. Advertiser 


“How Can We Get Our Subscribers to Renew?” is 
the title to a first-page article in the N.E.A. Bulletin 
for November. It is a problem of newspapers in 
ordinary times, and it is a still greater problem in 
abnormal times. With trade periodicals it is a stu- 
pendous task. 


Tue Grapuic Arts Montutiy, however, with its 
controlled circulation of more than 50,000, continues 
to carry its messages to the entire trade without inter- 
ruption. The reader has the advantage of an unbroken 
story of progress both by the printer and the manu- 
facturer of printers’ equipment. 


But the reader of controlled circulation magazines is 
no surer of continuity of information than the reader 
of subscription publications, unless such a 
magazine is a member of the Controlled 
Circulation Audit, with a sworn statement 
of the number of copies circulated. 


Tue Grapuic Arts MonTHLy is a member 
of the C.C.A. Its circulation is an open book 
to the trade and to the advertiser. The re- 
ports of that organization, sworn to by its 
auditor, can be examined at any time. 









































Offset Printin g - 


LIFTING THE LID AND PEERING INTO 
THIS RAPIDLY PROGRESSING METHO) 
OF COMMERCIAL PRINTING + «# , 


PART TWO 


HE response from our readers to this department has been vey | 
gratifying. The inquiries and letters of appreciation from printer 
throughout the country prove that a keen interest is being taken in Tu | 
GrapHic Arts Montuiy by members of the craft everywhere. We an 
happy in being able to serve our readers. We hope by the simplicity q | 
our treatment to establish a foundation to receive the more complicated 
and technical phases of the method to come later in our articles as wel 





as information you will receive from other sources. 


ons the tone of many of the letters re- 
ceived, we deem it well to tell you 
about the printing plate in this second 
edition. 

It is sometimes difficult for a printer 
who is accustomed to handling halftones 
and zincs of 16-gauge and electrotypes of 
11-point thickness to conceive a printing 
plate of cover paper thickness. 

The plate is about .o14 of an inch 
thick or like a sheet of heavyweight cover 
paper. Its flexibility allows it easily to be 
wrapped around the printing cylinder of 
the press. This fact is also a great ad- 
vantage in filing plates for future runs. 
Press plates can be hung on a rack occu- 
pying a minimum depth of ‘space. 

It is not hard to understand so thin a 
plate would be practicable when you con- 
sider that it needs no height or depth 


for printing, but prints from a flat surface. © 


We might add here that in recent years 


a new development has brought a combi- 


nation of both deep-etch and _ surface 
offset printing plate, but the bite is very 
slight in depth. We will tell you mor 
about offset deep-etch in a later issue. So 
bear in mind, when thinking of an offset 
plate, that it is a flexible sheet of zinc. 
Aluminum is also practical, but zinc is 
more commonly used. 
Graining 

he zinc plate must be grained before 

it is ready for use. This graining is 
really roughing its surface. It is merely 
covering it with a series of closely con- 
nected pits. When finished it has a satin 
feel—a surface like a very fine velvet 
There are two reasons for this finish 
One is that its surface will hold water. 
The other that the printing image wil 
take hold or adhere to the plate. 
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Pre i aati ic etemeeeemieememoeteniianttiiliiiniammnemmmaandn 


Another New 
Time and Money-Saver 





—————— 
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i" The Wepsco 
Offset Press Plate Storage Cabinet 


nc 6 500 plates of any size, up to 22” x 34” can be stored in the above cabinet which 
occupies only 36” x 54” floor space. Protects plates from damage by dust, water, 
moisture, etc., and the telescopic arms permit instant locating of any set of plates 
efore Without disturbing the others. Also made for larger: plates. 


ig is The small cost of installation will soon be absorbed by the saving of time and floor 
erely Pace and by lower insurance rates. 


con: For prices and further details, write to 

satin 

mi WEPSCO STEEL PRODUCTS CO. 
nish, 608 South Dearborn Street, Chicago, Ill. Factory at Blue Island, Ill. 


rater. 
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Lithographic stone will absorb and 
hold water; metal will not. So it becomes 
necessary to treat the metal so that it will 
act like stone. These fine shallow pits 
serve the purpose. This graining is ob- 
tainable in several degrees of coarseness 
on the same lines that you can obtain 
sand paper in different degrees of finish. 

The graining is produced by rotating 
steel ball bearings over wet sand under 
great pressure on the surface of the zinc. 

This can be done by the printer in his 
own plant or he can obtain the zinc ready 
grained, as he desires. 


Preparing the Plate 
| wa the printing image is procured 

on the original zinc as explained in 
the first article appearing in the No- 
vember issue, the next step is to place it 
on the press plate. It must be placed in 
proper position and as many times up as 
the sheet calls for. 

This can be done by two methods — 
the hand -transfer method or _ photo- 
graphically with the photo - composing 
machine. 


Hand Transfer 


HE hand method is done by inking the 

original zinc containing the image and 
pulling proofs on a special transfer paper. 
These proofs are placed in proper position 
and in gangs of as many as are needed 
to fill area of plate, face down on press 
plate and subject to great pressure. This 
transfers the image to the press plate. 
When several originals are made at dif- 
ferent times, which is often the case, they 
can be grouped together when transfer- 
ring to the press plate. 


Photo Composing 
1 ape photographic method is done by the 
photo-composing or step - and - repeat 
machine. This is a machine that can be 
set to precision and automatically prints 
the image by light exposure from the 
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negative and moves the negative to , 
new position and prints again. This per. 
formance is repeated over the area of the 
printed plates as many times as desired. 
It is merely performing the same function 
automatically that is performed whep 
producing an original print in the print. 
ing frame. But it is giving a plate of 
many images with uniformity of ex. 
posure and precision of register. 


Pitfalls to Avoid 


Boer all methods, improvements or de- 
velopments in the graphic arts, offset 
has had and is having its abuses. Unsound 
application has done much to harm off- 
set and discourage the operation and user. 
Offset is not a cure-all of production 
costs. It is not a replacement for other 
forms of printing. It has been developed 
to serve a particular purpose. It is another 
unit to complete and augment the art of 
reproduction by ink on paper. There is a 
distinct dividing line between the ad- 
visability of producing a job by offset or 
by letter press. The real printer will 
realize this and, only after a deep study 
of a printing problem, direct its course to 
the proper method of reproduction. Of 
course there are many jobs which can be 
produced in either manner equally as 
well, but there are a great many more 
which would be better in one or the 
other. We have seen some jobs in offset 
in which the method had no place what- 
soever, either from a standpoint of costs 
or physical effect. 

It is the weakness of most newcomers 
in offset, to use it as a new toy. The 
printer who goes offset, with his entire 
sales organization, is not only inclined but 
determined to run every job that comes 
into the house by the offset method, re- 
gardless of size or nature. We believe 
that this is one of the most dangerous 
elements with which the printer has to 
contend. 


De 
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An Accident 


Brings To You 
An Important 
Discovery 
























































& ln searching for an en- 


ili Mia il. suas tirely different product, our Research Labora- 


every printer to know of tory quite by accident discovered this per- 
this remarkable cleaner fectly blended solvent and offers it to the 
and will gladly furnish a 
trial can to well rated 


concerns. trated form and could be diluted and yet be 


printer for cleansing purposes. It is in concen- 


« equal in efficiency to that of most cleaners on 


the market today. 
MRCO is sold in single gallons at $2.00 per gallon, five gallon cans at $1.50 per gallon, 
thirty galion drums at $1.25 per gallon, f.o.b. Chicago. Sample will be gladly furnished to 


well rated concerns. 


SPECIAL DEALER PROPOSITION ON REQUEST 


METALS REFINING COMPANY 


HAMMOND, INDIANA 


Manufacturers of WILKE'S TYPE METAL 
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A printer who contemplates offset 
should first be absolutely sure that he has 
or can get a market for his offset product. 
Running every job offset just to keep 
the new equipment busy is a common 
but very unsound practice. 

There are only two reasons for a 
printer going offset. First, to maintain 
trade that he is losing to offset. Second, 
to secure more business through the 
ability to serve in offset. 


In the Mail 
Q (a) With offset lithography does 
« the sheet become dampened when 
going through the press? 

(6b) Does the water used on the water 
roller dampen the rubber blanket enough 
to dampen the paper? 

(c) Is there an offset process where the 
water roller is not used? —New York City. 
A (a) The sheet does not become 

¢ noticeably damp in offset. Water 
supply needed on printing plate is of very 
small quantity per impression. Water lies 
in pits of grain in plate and not on actual 
surface. 

(b) The dampening roller does not 
come in contact with the cylinder contain- 
ing the rubber blanket. It rides only the 
zinc printing plate. 

(c) Yes and no. This question has been 
answered explicitly direct by mail. 

& (a) Are small offset presses prac- 

- ticable, and, on book work will the 
increased speed possible with these presses 
compensate for the larger size sheet 
which can be handled on a two-revo- 
lution cylinder? 

(b) How much equipment would be 
needed to enable one to make their own 
plates for offset work, and what would 
be the estimated cost of the equipment? 

(c) As we understand the matter, 
work can be handled either with or with- 
out a photo composing machine, using a 
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vacuum printing frame to take its place 
but by doing so losing a great deal of 
flexibility in the way of handling dupli. 
cating forms, and also requiring con. 
siderable more time. Would this be of 
so much importance in an office using an 
18x23 or 19x25 press, where the yy 


of duplicate forms would not be so heavy, 


but where different forms might be run 
on the same sheeet, or where a large part 
of the work might consist of the running 
of 6x9 or 9x12 book pages? 

(d) Does it require an experienced of. 
set operator both to prepare plates, etc, 
and to operate an offset press, or could 
the former work be done by an ex. 
perienced printer who possesses con- 
siderable adaptability and is quick to 
pick up anything new, and the latter 
work be done by an experienced flat-bed 
pressman? Most of the work we handle 
is not of a very complicated nature, be- 
ing the average run of work in a small 
shop, together with considerable form 
work and small book work. There would 
be but little process work and other color 
work to start with, although the install- 
ation of an offset would be made with 
the idea of working into this. 

(e) As we understand it, certain classes 
of matter can be prepared for an offset 
press without using a camera at all, this 
including printed copy, typewritten mat- 
ter, line drawings, sketches, etc. In other 
words some form which we had printed 
in the past, and of which we possessed a 
well printed copy could be transferred to 
a negative without being photographed? 

(f) Can you give us the name of book 
or books that you can recommend as be- 
ing helpful to us in this matter?—Rapid 
City, S. D. 


A (a) It would be no more practical 
* to run books on a small size offset 
press than it would be to run books ona 
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small size letter press. Cutting a book 
form of 16, 24 or 32 pages into 2 or 4 
page form is hardly a sound practice if a 
larger press to take full form were avail- 
able. There would be no compensation at 
any speed. On the other hand, a large 
sheet of 16 or more up of duplicate sub- 
jects on commercial work could be cut to 
run 2 or 4 up on a small high-speed 
offset press to advantage. 

(b) We can answer that best by having 
Harris Seybold Potter Company send you 
a booklet entitled “Commercial Printing 
by Offset,” by Wm. Guy Martin. We 
have requested them to do so. 

(c) A plant of your size and scope of 
activity could start nicely without photo- 
composing machine. This unit could be 
added at any time as the need for it grew. 

(d) A plant of your type could quite 
easily get started with your present per- 
sonnel, due to the educational work and 
training that equipment manufacturers 
are willing to give, together with the 
simplicity of operation that exists in the 
present-day improvement of the method. 
No reliable manufacturer would install 
any equipment and allow you to start 
without being assured that you could suc- 
cessfully carry on. 

(e) If you have a photo-engraver in 
your locality he can make your negatives 
so that it would be possible for you to 
enter offset without possessing a camera. 
But, unless a camera is available, it would 
be impossible to start without one. The 
work that can be done without the 
camera is extremely limited. 

(£) I would suggest that you collect all 
of the advertising literature possible from 
manufacturers and merchandisers of off- 
set material. You will find them more 
helpful than any book at the present time 
for the beginner. There are however some 


excellent books available for the technical 
library. 
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BUY AMERICAN 


NEW OFFSET BOOK 

/ — Albumin Process of Photolithog- 
raphy” is an excellent addition to the 
technical library of those interested in off- 
set. It is the result of much new research 
work and experimenting in preparing 
plates for offset printing. A valuable work 

for the advanced student or operator. 
Lithographic Technical Foundation, 220 
East Forty-second street, New York. $2.50. 


NOTE: Space will not permit at the 
present time the publication of the many 
letters concerning offset that are being 
received at our offices. In later issues we 
shall select some of them that we feel 
will prove interesting to our readers. 
Perhaps these letters with our replies 
might prove valuable to printers con- 
templating the offset method. 





Prin ting Problems 


OF TODAY ANALYZED + + + A WAY 
OUT OF YOUR DIFFICULTIES + «+, 


J. GUS LIEBENOW 


Ink Trouble 


We have recently had some diffi- 
- culty in the printing of several 
folders, particularly the “Blank Sets World 
Record” folder. We are attaching engrav- 
er’s proof of this folder, a copy of the first 
edition of which 1,500 copies were printed 
in two colors and a copy of the second 
edition printed on one side, an edition of 
50,000. 

You will note that the blacks at the top 
and bottom of the engraver’s proof are 
good and black and also on the copy of 
the first edition. Of course, these seem 
very good but on the press sheet of the 
longer edition, while we consider them 
fair, we do not consider them as good as 
the engraver’s proof or the first edition. 
(This work is printed on a medium-priced 
coated paper of standard brand and it is a 
good grade of paper for the purpose in- 
tended.) Is it the paper, plates, or what is 
wrong, in your opinion? 

We are also enclosing a set of bound 
engraver’s proofs of an automobile sales- 
man’s portfolio which we have recently 
produced for an automobile manufacturer. 
This has not come out as well as it 
should have in our opinion. What is 
wrong with this, in your opinion?— 
Toledo, O. 


(Editor’s Note.—The bound proofs are 
printed on a good grade of engraver’s 
proofing stock in a gray green ink and the 
halftones are 150-line screen. ) 


As regards the printed folders, | 
+ would say that the press sheets 
printed on one side in one color are better 
done than the 1,500 run of the same sub- 
ject done in two colors. The printing on 
the large press sheet is much cleaner and 
sharper than is shown on the smaller 
two-color sheet. 

In both cases no criticism can be leveled 
at the three specimens of paper. While the 
paper is not of the highest grade, it is 
in keeping with the nature of the work 
and better results could be obtained by a 
printer. 

The trouble in its entirety is due to ink. 
This you can easily check by comparing ° 
the engraver’s proof, to which you refer, 
with the press proof. I am quite sure your 
printer would not use an ink as expensive 
as that which the engraver used, but the 
range in quality between the two inks 
will determine just what kind of a job 
you will get. 

Your printer could use a shorter ink on 
the black of greater tinctorial value, 
with but a slightly greater expense, as the 
inks with the greater color value will give 
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Thomson Electric 


Embossing Die Heater 
For Every Make of Platen Press 





A Necessity in Every Good Printing Plant 
Priced So That Every Office Can Afford It 


Send for Illustrated Descriptive Folder 


THOMSON - NATIONAL PRESS CQ., Inc. 


FRANKLIN, MASS. 
Chicago: New York: 
343 S. DEARBORN ST. 461 EIGHTH AVENUE 


TNS AS AMA SRNR 
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more mileage than the lower priced inks. 
The use of the lower priced ink and an 
effort to get coverage on the solids, only 
enéourage carrying too much ink by 
which the halftones suffer. With the 
proper density, the required amount of 
ink would only be necessary and would 
not impair the value of the halftones and 
still give more than ample coverage for 
the solids. This is a problem for you and 
your printer, as in order for you to use 
paper of the price range that this work is 
printed on, you must take more pains re- 
garding the quality of the ink. For your 
printer’s information, the shorter inks are 
not tackier inks, but these short inks make 
it necessary to use a fountain agitator. A 
fountain agitator undoubtedly would have 
helped some on the ink that you are using 
at present, as there is a difference shown 
between the Print Flex and Veco sheets, 
the greasy portions of the ink being quite 
apparent, indicating scanty pigment. 


The use of better grade inks will only 
slightly affect the cost of the job, and the 
results are well worth it, as in many cases 
you can effect considerable savings on 
your paper bill. 


Another recommendation with rela- 
tion to your two-color subject is that you 
would have had a more uniform job had 
the yellow been printed over the black. 
This would have given an even tone to 
the long lines, some portions of which 
print over the yellow and in some por- 
tions print on the blank white stock. 


I am returning to you the salesman’s 
portfolio and I have marked the various 
pages. 


This is without question a poor job of 
proofing by the engraver. The halftones 
are excellent and while a little more de- 
tailed retouching could have been done 
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on the solids, this is not important, as this 
point is purely a matter of opinion, 


It appears, however, that the engraver, 
proofer did not mix himself up a sug. 
cient quantity of ink to finish his proof, 
and evidently worked with three disting 
batches; in fact, on the first page, th 
background is entirely off line as regard 
the hue of the shade predominating 
throughout the rest of the proofs. In the 
balance of the proofs there is a vari. 
tion of strength which indicates anothe 
mixing. 

The proofer did not pay much attention 
to the even distribution of ink on hi 
inking rollers before pulling the proofs, a 
throughout the work inequalities of dis. 
tribution are very evident. On many of 
the proofs sufficient impression is lacking, 
which does not do full justice to the half- 
tones. As far as uniformity of color is 
concerned, it might have been better for 
the engraver to have his ink-maker send 
him a quantity of the ink in the shade 
you desire so that all the proofs could 
have been pulled uniformly, instead of re- 
sorting to a hand-mixed mixture, wherein 
the several ingredients are not thoroughly 
amalgamated. 


However, there is nothing in the proofs 
to indicate that you would not get a first- 
class job of printing, were these plates 
turned over to a first-class pressman. He 
would use overlays and, having a better 
understanding of impression and ink 
distribution than the average engraving 
proofer, a fine result would be achieved, 
because the halftones really are excellent 


Your cover could be improved by using 
roll leaf instead of metallic ink. A lacquer 
leaf would stand for more handling and 
would give a greater brilliancy. However, 
the printing of the aluminum ink is of 
high order. 
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Raised Printing 
We are enclosing a sample of a 
. dial from a speedometer which we 
manufacture. 

Can you give us any recommendations 
as to the devices, ink and methods neces- 
sary to produce the raised printing on a 
treated metal sheet?-—Rochester, N. Y. 

The printing of the speedometer 

. dial is done by the silk screen paint 

process. This process gives a raised effect 

with the use of a cut stencil in combina- 

tion with the regular silk screen. The 

raised effect is, of course, gauged by the 
thickness of the stencil employed. 

After printing, work of this nature is 
generally baked in a traveling kiln. 


Ink Rubbing 


We are sending you under separate 
* cover some specimens of die-cut 
and embossed photo-mount frames on a 
metal foil-covered stock. You will note 
on these samples that the black ink rubs 
of. We use a bond black printing ink 
and add some mixing black and paste 
drier, striking the job two and three times, 
but find that the ink still rubs off. 

We have tried several inks from vari- 
ous concerns, but with the same result. Is 
there any paste or size that should be run 
before or after printing the black? This 
job was printed from a brass plate and 
embossed cold.—New York. 


THE GRAPHIC ARTS MONTHLY 25 


This is distinctly a problem for 

« your ink-maker to solve and it 

would not be possible for you to take a 

standard ink and mix it up to give you 
the results desired. 

We would suggest that you submit 
specimens of the stock to your ink supply 
house with the recommendations that you 
desire an ink of a linseed oil base to 
which is ground in a hard drying wood 
oil varnish and a synthetic gum varnish. 
These ingredients must be ground into 
the ink, and it will be quite impossible 
for you to mix them in by the ordinary 
pressroom procedure. Incidentally, you 
may be attempting to mix driers into an 
ink made of a paraffin oil base, which, of 
course, would not be of assistance to you 
on this type of material. 

We are quite sure your ink-maker can 
meet your requirements, but if they desire 
specimen quantities of the two varnishes 
we would be pleased to see that they 
would be sent to your ink house. 

Inasmuch as your foil-coated stock has 
a distinct pattern in it we do venture the 
opinion that a rubber plate would serve 
you infinitely better than your brass plate. 
Your ink would be laid with more defi- 
niteness and would not be liable to 
squeeze out by undue impression which 
you must give with a brass plate to beat 
down the grain in the design of the foil 
stock, 






























LL trade journals of the print- 
ing industry have at some time or another 
printed various articles informing printers 
in general that the selling price of their 
finished product was below cost of pro- 
duction. Following which they simply 
advocated the general raising of selling 
prices, with no reference at all to pro- 
duction costs, or any attempt to analyze 
the factors necessary to the completion of 
a given printed sample. 

Given a dozen printing plants of ap- 
proximately the same equipment, a price 
on printed matter of any particular form 
will vary. A dozen different prices will 
be quoted or charged for no apparent 
reason whatsoever — something hardly 
true of any other business under the sun. 


Cut Prices or Cut ~~ 


HAVE PROPER EFFORTS BEEN MADE TO 
LOWER COSTS BY A GREATER DILIGENCE 
FOR HIGHER PLANT EFFICIENCY? « , 


REX K. ALLEN 


There is no particular reason why a four- 
page 11 x17 sheet, printed in two colors, 
both sides, should cost any more to pro- 
duce in one shop than in another, pro- 
vided of course conditions, equipment 
and efficiency are approximately equal. 
We know that certain things entering 
into the production of any piece of print- 
ing cost a certain amount. It is entirely 
possible to estimate ink to the pound; we 
know exactly how much paper will be 
required; we know how much to add to 
our shop costs for overhead, depreciation, 
etc. We also know just how many thou- 
sand sheets per hour our presses will de- 
liver. These are our “‘set’’ costs, and are 
comparatively easy for figuring. Yet we 
find that on far too many jobs it has 







Twelve different salesmen 
will quote as many different 
prices yet specifications are 
exactly the same. 
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taken more time to complete them than 
our figures, which made allowances for 
these very things, called for. 


Furnished Plates 


onc a bit of sleuthing on a given job, 
oe find that the plates were furnished 
by the customer. An enterprising engrav- 
ing house salesman has sold them to this 
customer, along with the usual line of 
hot air about what nice cameras they 
have and how many pounds of nails were 
used last month. We also find that this 
particular salesman was in competition 
with several other engravers, and that his 
price for the finished plates was lower 
than the rest. 

Undoubtedly the customer got all that 
he paid for and the engraver delivered all 
he agreed to, but an examination of the 
plates shows them totally unfit for print- 
ing. These plates are as a rule shallow 
etched and promptly proceed to “‘fill up,” 
necessitating frequent stops to wash out. 
They are generally four or five thou- 
sandths above or below type high, mostly 
in spots nearly impossible to correct. They 
are seldom perfectly square, and never 
sawed to printers’ measurements. And if 
they contain an inside mortise, God help 
us (we'll need it). 


No Reason for Bad Plates 
Nias if these plates had been delivered 

to a printer, he would have refused 
to accept them, knowing it would take 
his pressman hours to get them into a 
semblance of printability. There is ab- 
solutely no reason under the sun why 
these plates should not be perfect. A small 
amount of research would reveal a ma- 
terial for mounting better than wood— 
something not affected to any great ex- 
tent by moisture or heat—even if type 
metal had to be resorted to, with a charge 
and credit for returned metal, as the 
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trade compositors use. It would be a 
simple task to saw these blocks to our 
pica measurements, which would elimi- 
nate a great many extra pieces of material 
in a form, with resultant work-ups, etc. 
And if I could not teach a ten-year-old 
boy how to make a perfectly square 
mortise, I’d get him a job making doll 
clothes. 


The Ink Question 


HEN there’s the ink situation. How 

many times have you watched your 
pet high-speed automatic press stand idle 
while the pressman, helper, office girl and 
devil stood nigh, offering helpful sug- 
gestions as to how to make the ink in 
the fountain lay nice and smooth on the 
sheet without offset, or any one of a 
thousand other things. Granted that ink 
manufacturers cannot produce an ink 
suitable for every job that comes along, 
there’s nothing to prevent their sticking 
a notice on every can, telling what it is 
and just what may be expected of it in 
use. Also corrective measures for same. 
Incidentally, we could use a price list of 
inks, so when our customer picks out a 
nice purple that we think should cost 


about $1.50 per pound, we won’t get a 
bill for $3. 


These are some of the things that help 
to slow down production. There are a 
great many more. I would welcome 
articles on how to arrange machinery for 
least lost motion. In other words, I be- 
lieve that seventy-five per cent of all print- 
ing plants are inefficient. I believe that 
work could be turned out at less cost 
than at present if real efficiency would be 
the watchword. Instead of long, windy 
articles telling us we are slowly but surely 
going broke (we know that) unless we 
raise our prices, why not look the situ- 
ation squarely in the face? Our prices 

(Please turn to page 52) 
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The Sterling Vee Slot Hook. 


NEW VEE SLOT HOOK 


bien new Sterling Vee Slot Hook, illus- 
trated above and manufactured by the 
Printing Machinery Company of Cin- 
cinnati, Ohio, was designed to be used 
in the popular vee slot used extensively 
on magazine rotary presses. 

While there are other vee slot hooks on 
‘the market, the Sterling has been intro- 
duced with what is claimed to be several 
unmatched features, as follows: 

The most important part of the vee 
slot is the screw. The Sterling Vee Slot 
Screw is made of a special alloy steel and 
properly tempered in a controlled furnace. 
The strength of this screw is said to ex- 
ceed that of any screw on the market. 

The Sterling Vee Slot Jaw is also made 
of an alloy steel and tempered under the 
same conditions as the screw. Because of 
using an alloy steel it is possible to make 
the jaw % instead of % inch wide, 
which is the size of other vee slot jaws. 

The third part of this hook, which is 
the nut, is made under the Printing Ma- 
chinery Company’s quality standard. 


NEW SMALL OFFSET PRESS 
ANNOUNCED 


Pee of engineering and de- 
velopment work for the manufacture 
of a new commercial offset press, size 
14% by 22, has just been announced by 


the Harris Seybold Potter Company, with 
general offices at Cleveland, Ohio. 

This announcement came almost simu: 
taneously with the mailing of the No- 
vember issue of THE GRAPHIC ART 
MonTHLY, in which was begun an offset 
department, with the purpose of prepar. 
ing printers everywhere for a genenl 
introduction of the offset process of print. 
ing into both large and small plant 
throughout the country. 

The letter sent out to the trade by the 
Harris company contains the following 
significant paragraph: 

“There is a very definite trend in the 
industry towards the use of offset equip- 
ment for commercial printing as the 
method best adapted on the basis of ef- 
ficiency and economy. This is discussed 
in the company’s recent booklet, ‘Com- 
mercial Printing by Offset’.” 


MORE SMALL OFFSET PRESSES 


ponent the Webendorfer-Wills Com- 
pany, Mount Vernon, N. Y., at 
nounced two automatic offset jobbers to 
the trade. One is 12 by 18 and the other 
18 by 23. 


The Cochrane-Bly Company, Rochester, | 
N. Y., has also announced the “Lang: ! 


burn,” a high-speed offset commercial 
press 14 by 19. For complete information 
write the companies direct. 
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God gave the little squirrels 
acorns to eat BUT He didn’t 


throw them into their nests. 


(Selected) 
HERE will be much printing to be done 
in 1933 but the world will not throw it 
into your shop. You will go out and get 
it. You can sit in your office and get an 








order of letter heads or you can go out 
and show your customers printing that 
will help increase their business. Which will you do? The 
1933 campaign will soon start. Is your name on our record? 
If you have not signed the coupon before do so now. 


Th HARRY ARMSTRONG Associates 


Sales Ideas for Printers 
608 SOUTH DEARBORN STREET, CHICAGO 


Sure 











Please enter my name on your records 


NAME 





FIRM 








ADDRESS 
CITY STATE 
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ROUTER AND TYPE-HIGH PLANER 

The Automatic Saw Sharpening Com- 
pany, Indianapolis, announces that it has 
improved the small Router and Type- 
high Planer described in the June-July 





issue of THE GrapHic Arts MonTHLyY. In 
the announcement the company points 
out that the machine is now capable of 
taking care of the requirements of news- 
paper, engraving, electrotyping as well as 
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all printing plants that are in need of 
device for routing out practically all ma. 
terials used in printing. This machine 
comes fully equipped ready for operation, 
It is furnished with one light bulb; one 
type-high gauge; one 1/16-inch route 
bit for zinc and electrotypes; one 1/16. 
inch router bit for stereotype and lino. 
type; one %-inch router bit for stereo. 
type and linotype; one %-inch type-high 
planer having four blades; a work hold. 
ing device; and a type-high post. 


A WARNING 

ipo Chandler & Price Company, Cleve- 

land, advises us that a man representing 
himself as an inspector for the company’s 
cutters has been calling on different print- 
ing concerns making adjustments and 
collecting for his work. 

Printers everywhere are warned to ex- 
amine credentials of persons representing 
themselves as inspectors. 








Attached to Miehle Vertical. We Build 











Illustration Showing S-W Burner and Control 


Them 
for Horizontals Also. Action Is Positive. 


The S. W. 
Controlled Burner 


Allows the Sheet to Pass 
Directly Through the Flame 
Some of the Advantages Thus 
to Be Obtained: 


Full Color at Full Speed without 
Offset. 


Saves Slip Sheeting. 

Saves Jogging. 

Reduces Spoilage and Lowers Costs. 
Pay for Itself in Very Short Time. 


Try it out 10 days—if not convinced 
you need not buy. Can be installed 
in ten minutes by anyone. 

S-W Controlled Burners are made 
for Kellys, Miehle Horizontals and 
Miehle Verticals, Miehle Two-Color 
and Flat-Bed Presses. 


Write for Illustrated Circular 


B. W. STEEL 
Manufacturer and Distributor 
1133 Maple Avenue 
LOS ANGELES - CALIFORNIA 
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PRINTERS can reduce 
competition by offering distinctive 
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SPECIAL OFFER 


to get acquainted 


Send one dollar for 
the above set of 


brackets post- $ 
paid. A $1.50 


value for ... 





























IT WIPOGRAPHY 
faces a printer can reflect 


style in his product. It will 
identify him as a printer of the 
better kind. This will do much 
toward helping to eliminate com- 
petition. Typography is one of the 
greatest factors today in the custo- 
mer’s choice of a printer. The 
heading above is our number 394G 
with two words in our number 297. 


This last number used sparingly, 
just a word or two in a heading 
relieves the monotony of a long 
head. It also makes a striking initial 
to add a touch of style to a mass of 
text. Brackets shown on the left are 
very valuable in bringing out that 
little extra matter that cannot be 
displayed. All MG&L type is of 
hard foundry metal and cast on 
perfect standard alignment. Write 
for price list. 


PY the use of unusual type 








M&L TYPE FOUNDRY 


A Division of M & L Typesetting & Electrotyping Co. 


4001 RAVENSWOOD AVE. 


CHICAGO, ILLINOIS 





























START THE NEW YEAR Wi} 
MIEHLED FFE 








THE NEW MIEHLE VERTICAL 





HHH niitl i 


Write for Full 


Suitable Pil gy 
for Runs Detailed 
as Short as Information 
200 NOW 





IMPORTANT FEATURES 
Speed Range. . . . . . 2500 to 4500 per Hour 
Sheet Size . 2. . . « « 3YQ"x5'/Q” to 131/2"x20” 
Accessibility and Ease of Operation 
Positive Sheet Control 
No Air Adjustments 
No Setting of Front Guides or Grippers 











THE MIEHLE PRINTING PRES! 


SALES OFFICES IN PRINCIPAL CITIES 7 FACTORY AND GERAL 
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IH NEW MODERN PRESSES 


LEQFFERS 


THE NEW MIEHLE HORIZONTAL 








IMPORTANT FEATURES 


Speed Range . . . . . 2000 to 3600 per Hour 

Sheet Size . . . . . . « 8IQ"xII” to 22”x28” 

Extraordinary Rigidity Positive Delivery 
Accurate Register Rapid Make-Ready 


Adequate Distribution for a Wide Range of Work 








RE & MANUFACTURING CO. 


ND GERAL OFFICES: l4th STREET AND SOUTH DAMEN AVENUE, CHICAGO 
— 
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Mnandididaidiaia 
$ 100 


AAA ala 
Per Week 
AMERICAN 

BENCH SAW 


It more than earns these 
payments. ASK ANY USER 


WH Be Without 9 


an American® 


American Manufacturing Concern, Inc. 
U. S.-131 at M. C. R. R.-1, Kalamazoo, Mich. 












sS&M 


AUGES 


FOR PLATEN PRESSES 





Grips 
Where You Eq, 
Need It ™ 


$1.75 per Set 
of three 






SPECIAL FEATURES 


1 Grips at feed edge of sheet eliminating 
sheet slipping under. 

2 One simple adjustment with fingers 
locks both Gauge and Tongue. 

3 Low movable tongue insures register. 

4 Solid construction gives long life. 

Glue and sealing wax are not necessary 

with this Gauge. 


If your dealer cannot supply you, write 


SMITH & MOORE 
1616 Eighth Ave., Seattle, Wash. 
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Endorsed for Public 


Printer 


E. GIEGENGACK, well-known jp 

* printing and other activities through. 
out the country, has been endorsed by 
the New Yor’ Club of Printing House 
Craftsmen, intesnational officers of the 
Association of Printing House Craftsmen, 
the Typographers Association of New 
York, the Printers Supply Salesmens 
Guild of New York and also of Chicago 

















Coverwell 


Printing Inky 


MANUFACTURED BY 
Martin Driscoll & Co. 


[ed s 8 (O7-N C7 ©) 











A. E. Giegengack 


and a number of other printing organiza- 
tions, for the position of Public Printer of 
the United States. 


Mr. Giegengack has an enviable record 
and would come to the office very well 
prepared. He entered the printing field 
in 1905 as an apprentice and has been a 
member of the Typographical Union No. 
6 for more than 24 years. As an executive 
in printing he has managed the printing 
division of such large concerns as the 
Charles William Stores in Brooklyn and 
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Were BACK TO EARTH’ 


making and selling type at prices consistent with present 


day conditions. Consider'Your Needs and ORDER NOW » 
SANS-SERIF Light for artistic printin 123 ) 


Series No. 329 


SANS-SERIF Bold a serviceable and 45 


Series No. 330 Carried in stock from 6 pt. to 72 pt. 


SANS-SERIF Extra Bold delive 678 


Series No. 332 Carried in stock from 12 pt. to 72 pt. 


ULTRA Bodoni stands out 67 
Series No. 675 Carried in stock from 12 pt. to 72 pt. 


ULTRA Bodoni Italie st 67 


Series No. 676 Carried in stock from 12 pt. to 48 pt. 


GOUDY Oldstyle for better class of 87 


Series No. 218 Carried in stock from 6 pt. to 36 pt. 


GOUDY Bold for better class of w 75 


Series No. 216 Carried in stock from 6 pt. to 72 pt. 


GOUDY Bold Italic serves where 90 


Series No. 217 Carried in stock from 6 pt. to 72 pt. 
COOPER Black Excells where y 8 


Series No. 212 Carried in stock from 8 pt. to 72 pt. 


CHELT Bold for advertising 42193 


Series No. 11 Carried in stock from 6 pt. to 72 pt. 


Carried in stock from 6 pt. to 36 pt. 


CHELT Bold Condensed saves space 12 
Series No. 18 Carried in stock from 6 pt. to 48 pt. 


CLOISTER Bold displays work 3679 


Series No. 202 Carried in stock from 14 pt. to 72 pt. 


COPPERPLATE GOTHIC 1234567890 


Series No, 222 Carried in stock, 4 sizes 6 pt. A, 
B, C, D. Price each $1.00, 4 sizes 12 pt. A, B, C, 


: Price each $1.00. 2 sizes 18 pt. and 2 sizes 
pt. 


Other faces are constantly being added 
to our stock. If you don’t see what you 
want, write us. 


4 


PRICES ON TYPE OTHER THAN 
18 to 48 POINT 


' Cap L. C. Complete 
Font Font Font 
6 point 25A 65ce 50a 85e $1.50 
8 point 25A 90c 50a $1.10 2.00 
10 point 25A $1.30 50a 1.80 3.10 
12 point 25A 1.80 50a 2.20 4.00 


All faces as shown from 6 to 12 pt. 
are made up in 25 Cap A fonts and 50 
lower case a fonts with the exception of 
the Copper Plate Gothic Series. 

14 point per pound 55c 
GOS TZ POM. voncncnsincectsss per pound 65c 


SPACES and QUADS 


Send for chart showing prices deliv- 
ered to your town. 


45c lb. 


18 pt. to 48 pt. 
We Sent Hard Foundry fle 
We Pay All Shipping 
Costs to Your Town 


LEADS, SLUGS, RULES and 
FANCY STRIP BORDERS 


Send for chart showing prices deliv- 
ered to your town. 

















TERMS: In order to maintain our policy 
of giving Better Prices for Cash, a good 
faith remittance is requested. If there is 





any balance, order will be sent C.O.D., 
as we do not open accounts. Cashing of 
small checks incurs additional expense, 
and Money Orders are therefore pre- 
ferred. All Prices Effective January 1, 
1933, and subject to change without 
notice. 


ABOVE PRICES INCLUDE DELIVERY TO YOUR TOWN 


NATIONAL TYPE FOUNDRY 


1921 OSGOOD ST. 


TELEPHONE 
DIVERSEY 7226 


CHICAGO, ILL. 
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Shafts 


a 


The World’s Tallest Hotel 
46 Stories High 


When You Travel 
to CHICAGO 


You will like the atmosphere at the 
Morrison. All outside rooms with 
bath, circulating ice water, bed- 
head reading lamp, and servidor. 
A special floor is reserved exclu- 
sively for ladies. 


The Morrison is nearest to stores, 
offices, theatres and railroad sta- 
tions. Automatic garage facilities. 


2500 Rooms » $3.00 Up 


LEONARD HICKS Managing Director 


MORRISON 
HOTEL 


Clark and Madison Sts. 


CHICAGO 


eatin 





the well-known De Vinne Press. After the 
close of the war he headed his own bus. 
ness, which has developed through process 
of several mergers into the well-known 
Whittaker-Giegengack-Trapp organiza. 
tion of New York City. He has been 
very active in Craftsman work having 
served as president of the New York Club 
for four consecutive years and _ inter 
national president of the Clubs of Print. 
ing House Craftsmen for two terms. 
Under his management the International 
Association sponsored the 4th Educational 
Graphic Arts Exposition held in New 
York in 1927. In addition to his activities 
in craftsmanship, Mr. Giegengack has 
given time to a number of other or 
ganizations. 


Greater Value 


(Continued from page 9) 
Bos—I told him to come in any time. 


Tom—Naturally. 


Bos—About a week later he dropped 
in again. I sent word out that I was busy. 
I could have seen him, but I knew you 
would be doing my next catalogue, which 
would soon be up and I saw no need of 
wasting his time and mine. 


Tom—Sure. 


Bos—He gave the girl an envelope, 
asking her to place it on my desk, and 
went away. I opened it and there was a 
very striking sample of a new page for 
our catalogue. 


Tom—That’s an old gag. Nothing won- 
derful about that. 

Bos—I was so impressed that I made 
up my mind to show it to you, talk it 
over, get your idea and see if you and! 
could work up something like it. 

Tom—Well, why didn’t you? 

Bos—Before I had a chance to see you 
again, he called me up and asked me how 
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I liked it. Said he would like to. come 
over when I was not busy and talk over 
some further ideas. , 

Tom—Why didn’t you say you couldn’t 
spare the time? 

Bos—Well, to be honest, Tom, I had 
been getting a number of complaints of 
late, both from our salesmen and some 
of our dealers, about the appearance of 
our catalogue, and I knew something 
had to be done. 


Tom — Why didn’t you tell me you 
wanted a change? We could have gotten 
up something for you. 


Bos—I would think that you should 
have come to me first. But that is the 
trouble: you were satisfied as long as I 
didn’t kick. I believe that a man’s printer 
should carry on the same as his attorney 
or his doctor and look after his welfare 
from time to time. 
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Tom—yYour doctor only comes when 
you send for him. 


Bos—A real family physician keeps 
watch over your health and makes recom- 
mendations from time to time. 

Tom—Well, get going. We’re getting 
away from the catalogue. 

Bos—I had shown the sample to a 
couple of our salesmen. They were highly 


pleased. So I told the young man to 
come over. 


Tom—And your little go-getter rushed 
right over rubbing his hands. 


Bos—Correct. You see, he had taken 
the trouble to obtain one of our old cata- 
logues. He had cut it up and pasted up 
a new page arrangement. He had elimi- 
nated that wide border that we had used 
changing the color each year. He had cut 
the watches out in outline and pasted 
them on blocks of sort of peach- or flesh- 














50 em and 24 inch 











A remarkable sale continues 
FINAL CLEARANCE OF BUTLER PLANT 


New leads and slugs, mono 
cast (60 pica length, minimum C 
100 Ibs.) New mono cast rule, 


Steel top imposing tables and Hamilton type cabinets, 
power saws, presses, electrotype foundry (Ostrander- 
Seymour manufacture for most part.) 


MONOTYPES, LINOTYPES, MATS, MAGAZINES 


Type & Press . 632 Sherman St. Chicago 


*Special, our standard Q quality leads and slugs, 24” elrod, guaranteed accuracy 9c 
per pound. Analysis 4% tin, 12% antimony, 84% lead. Minimum order above price 
100 Ibs. Orders of 200 Ibs. or over 8c per pound. 


per pound 
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colored paper. He had set up a new head- 
ing. He had pasted gobs of type from a 
type catalogue under the watches. There 
was something pleasing and _ attractive 
about the whole thing. 


Tom—lI’ve done that lots of times. 
Bos—Funny. Not for me. 


Tom—What did he say when he came 
over? 


Bos—He brought to my attention that 
to use the large light face instead of the 
small black type in the headings was a 
refreshing change of pace. He demon- 
strated how an 8-point type in the de- 
scriptions set on a g-point body was more 
easily read than the type set solid. That 
the old violent colored border had a ten- 
dency to pull concentration away from 
the watches and that the new soft effect 
of the tint backgrounds set the watches 
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forward and added an atmosphere of rich. 
ness. It was all very interesting to me. 


Tom--I could have told you all that, 
Bos—Maybe, but you didn’t. 


Tom—You never asked me. 


Bos—I never asked the Art Craft peo. 
ple, either. 


Tom—Go ahead, Bob—I’m getting the 
idea. 


Bos—One thing he showed me that | 
never knew before was something about 
spacing. I had always noticed in many 
advertisements that certain lines in head- 
ings looked awkward, offensive, but did 
not know just why. He showed me. Cer- 
tain capital letters, like V-W-L-T-Y-A, 
had a wide gap between them caused by 
the shoulder or base of the type. They 
did not fit together properly. He explained 
how they could be cut into or mortised 





1933 


4—Miehle Verticals 


1—Miller Saw Trimmer 
1—Amsco Saw Trimmer 


All phones Monroe 1814 


609 West Lake Street 





VALUES 


1—No. 2 Kelly 2816” x 3516” bed 

2—Style ‘“B” Kelly Specials 17” x 22” Bed 

1—12” x 18” Craftsman with Kluge Feeder 

1—12” x 18” N. S. C & P Press with Kluge Feeder 
1—34” Craftsman Hand Clamp Power Cutter 

1—34” Diamond Hand Clamp Power Cutter 
2—Baum Folders, 19” x 25” and 14” x 19” 


1—Latham Stitcher 5¢” capacity 

1—Boston No. 4 Stitcher 14” capacity 

1—20” x 30” Creaser and Cutter 
Automatic Power Cutters @ Hand Lever Cutters @ Cylinder Presses 
Open Jobbers @ Chases @ Lead and Rule Cutters e Mitering Machines 
A complete line of Cabinets, Stones and Supplies for the Printer 


Write, wire or phone your requirements. 


CHICAGO PRINTERS' MACHINERY WORKS 


1933 


Cable Address CHIPRINT 


Chicago, Illinois 
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to fit snug, like hand lettering. From 
now on I’m going to watch for that. 

Tom—That’s not new. We do that now 
and then, but it’s expensive and customers 
won't pay for it. 

Bos—I asked him if that cost extra and 
he said, “No.” They have a machine for 
doing it now, but that it used to be done 
by hand. 

Tom—I must look into that. Did he 
describe the machine? 

Bop—In a way. Perhaps I can explain 
it. 1 think he called it a type-mortising 
machine. It is motor driven. It will mor- 














Space Sper ceaien nae 


Showing how type can be mortised to 
give perfect spacing control. 


tise type in all sizes with interlocking 
right angles to exact points. Letters can 
be matched on left, right or both sides to 
exact precision by a simple point-adjusting 
instrument. It makes all letters fit per- 
fectly and avoids a distorted appearance. 
He said it allows perfect justification, 
whatever that is. 


Tom—Yes, I know. 


Bos—He further explained that type to 
be mortised, securely clamped to a slide 
which can be quickly moved to the right, 
left or both sides of the cutter, is easily 
adjusted in any direction by points and 
then locked in the desired position. The 
cutter then is depressed by means of a 
lever, which produces each mortise to 
exact measurements. 
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CAN A PRINTER 
MAKE MONEY 
ON LITHOGRAPHY ? 


“Absolutely yes,” say the many 
hundreds of printer customers of Lutz 
& Sheinkman, for these printers have 
long been making steady sizable profits 
on lithograph orders. 

Not only on lithographed Stationery, 
Letterheads, Billheads, Statements, 
Office Forms—but also on high-grade 
Color Work, such as Window Displays, 
Counter Cards, Labels, Folders, Book- 
lets, Broadsides, and Catalogues. 

Ask your customers for the specifi- 
cations on their next lithograph piece— 
we will figure the job at our low trade 
prices, and you will get the order at 
a worth while profit. 

You, as a printer, have the most 
valuable contacts in the world insofar 
as your customers are concerned. You 
enjoy their confidence. What more 
natural than that they should permit 
you to submit your estimates on litho- 
graphy as well as on printing. 

Lutz & Sheinkman’s long thirty-six 
years of lithograph experience is your 
assurance of a satisfactory job. Lutz & 
Sheinkman’s thirty-six-year-old policy 
of rigid trade protection and coopera- 
tion is your assurance of a satisfactory 
relationship. 

Stop letting lithograph profits pass 
you by. Most lithograph jobs run into 
big money. Why not get your share of 
them? Here is an opportunity for 
every printer to add to his regular 
profits. Take advantage of it. Write 
for a Lutz & Sheinkman representative 
to call. He will show you the way to 
new business, larger volume, greater 
profits. Write or phone today. 


LUTZ & SHEINKMAN, Inc. 
Trade Lithographers Since 1896 
2 Duane St. New York 
BEekman 3-6520-1-2-3-4 











40 THE GRAPHIC ARTS MONTHLY 





PAYS FOR ITSELF 


In a Short Time 









The 
“MICK” 
Paper 
Driller 


Economical and Practical 
For round hole drilling—Portable— 
Low Priced—Costs less to operate— 

Drills 100,000 holes per hour. 


Write for literature giving features 
and large drilling capacity. 


WALTER K. MICK CO. 
1677 University Ave., St. Paul, Minn. 
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A pedestal style type mortiser. 


Tom—I’ll have Thompson look into 
this in the morning. What else did ou 
hero do for you? 


Bos—Well, he got to me in such a way 
with his eagerness to help me that I just 
couldn’t refuse him the job. 

Tom—I’m commencing to see daylight. 

Bos—He grew on me with each visit. 
Always had something interesting to show 
me, always some new slant about our owl 
problem. He wasted no time with idle 
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lane SAVER - TIME SAVER - EYE SAVER 


This Special Made Magnifying Lens ENLARGES Matrices so line can 
be read EASILY AND QUICKLY. Saves time and errors. Fits Linotype 
or Intertype. Slipped on assembler quickly. Speeds up production. The 
glass you have always needed. Sent on receipt of $6.00 or C.O.D. 


AGENTS WANTED 
Standard Optical Company, 2851 Summit St., Knoxville, Tenn. 


AVAILABLE-—— 


95x38 Miehle Unit, consisting of: Miehle 4-roller 
Press, Dexter Swing- ‘back Suction Feeder, Extension 
Delivery, D. C. Electrical Equipment, Heater, etc. 
Serial No. 15183. This machine in excellent 


condition. 


Being sacrificed at $3250.00 F. o. b. Detroit. 


ALSO ——— 
44 in. Seybold Cutter, Model E Cleveland Folder, 


Rouse Band Saw, at correspondingly low prices. 


The TURNER TYPE FOUNDERS Co. 


1723 East 22nd St. CLEVELAND Prospect 1810 
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STATIC — absolutely removed before 
it has a chance to form — by the new 
SIMCOE SYSTEM. 


WOULD YOU LIKE TO KNOW HOW? 

















Are you interested in STOPPING 
OFFSET? Yes. Our HEAT and OZONE 
PROCESS will do it! Write for details. 


SIMCOE MFG. CO. 


STATIC and OFFSET ENGINEERS 
433 Race St. Philadelphia, Pa. 


Send for 
Circular 


Anderson Banding Press 
— Made by — 
Cc. F. ANDERSON & CO. 


Foldin i. Machines - Upey ht Trucks 
9 Catnenet Ave., Chicago 

















LINOTYPE OR INTERTYPE MOLD 
REPAIRING 


To get best slugs possible from machine, 
molds need to be in good condition. Much 
casting trouble is caused by warped molds, 
We repair molds. make special alterations; 
also make special molds, caps, ete. Fully 
equipped for this work. Send molds to us for 
service, or inspection and estimate. 


LINOTYPE OR INTERTYPE KNIFE 
GRINDING 


This is precision work. Knives are straight- 
ened, base trued, sharpened and matched to 
correct height. Finish on old style is lapping. 


WILLIAM REID & CO. 
537 South La Salle St, CHICAGO, ILL. 


@ LEARN PHOTO ENGRAVING @ 


Establish your own big-profit business right in 
your own town with complete equipment we fur- 
nish. Or train for a_ high-salaried photo-en- 
graver’s position. WE TEACH YOU AT HOME 
—quickly—easily—at low cost. All materials and 
equipment furnished. including professional 
photo-engraver’s camera, compete with lamps, 
lens and screen, metal printing and etching 
equipment for copper and zinc, ~~ eae needed 
for study and actual paying wor 

PRINTERS! NEWSPAPER MEN! Make your 
own engravings. Newspaper circulation increases 
greatly through —, m A eee Our process 
shows you how do this in your own plant. 
FREE DETAILS — "WRITE NOW! Send today 
for big, new illustrated catalog. containing com- 
plete details. Write for FREE COPY TODAY. 


puaenA. SCHOOL OF PHOTO ENGRAVING 
Dept. 2 Aurora, Missouri Dept. 213 














conversation. Said nothing about the de. 
pression, weather conditions or latest scap. 
dal. He seemed to be always busy and 
acted as if he thought I was, too. 


Tom—lIn just what manner did he cop. 
tinue to help you with the catalogue? 


Bos—Well, for instance, I sent over 
bunch of copy. He called up and asked 
if any of the department heads or others 
concerned with the catalogue had looked 
over the copy. I told him they would 
look over the proofs before it was printed, 
He replied that if I cared to have them 
look over the manuscript before it was 
set that I might save some time and 
money in alterations. I liked the idea. 

Tom—Good. 


Bos—He advised me that the reduction 
of one of the photos would destroy some 
beauty of detail in the carvings and asked 
to allow him to make new layout of the 
page in question in an effort to presenta 
larger illustration of the watch. 

Tom—Fine. 


Bos—Concerning the introduction and 
sales story, he said the type would be 
small and solid and that if we could boil 
it down without losing its effect or take 
an additional page for it, that a larger 
type, leaded, would invite more readers. 
We did both. He came over and assisted 
in doing so. 


Tom—Swell. 


Bos—He watched all photos and sug- 
gested certain retouching to save detail in 
reproduction. He looked over all copy 
before it was set and stopped anything 
that did not seem consistent. He seemed 
to know where my job stood every hour 
of the day. I experienced a feeling of 


confidence at all times that I had never 
had before. 


Tom—I have been on the wrong road 
too long. Some misguided conception 
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started me on a lousy detour and I’m go- 


‘17 to find a short cut back to the main Th L d 
a at once. e ea er 


Bosp—We have all lost our mental 


equilibrium, more or less. The strain has Bench TRINOSA Model 
SZ 


been too much for most of us. 


Tom—You’ve shown me the way. Sturdy © Accurate @ Fast 


% 


* fee 








Bos—Now, understand, Joe is a swell 
chap. Gives me every attention, comes 
through with every request. He just hasn’t 
this new slant on service. You have neg- 
lected him. Your coaching has been weak. 


Tom—Don’t know how to tell you 
what you have just done for me, Bob. 
I am going down tomorrow with an en- 
tirely new viewpoint. Going to start in 
business all over again. Going to figure 
[ am just like grandpa. 








Low price—easy payment plan. 
Guaranteed 5 years. Write today. 


Hammond Machinery Builders 
INCORPORATED 
KALAMAZOO, MICHIGAN 


Bos—But look at the start you’ve got 
that the old boy didn’t have. 


Tom—I know, I know—don’t rub it in. 


Bos—All you business pioneers are in $ 
the same fix. The Art Craft people are Now Only 35.00 
not the only new firms coming in. There 10 Days’ Free Trial 
will be more, and these newcomers will = 


make you old-timers go like hell to 
keep up. 





Tom—I have made some plans already. 
But, tell me, how do I stand for future 
business from the Little Giant Wrist 
Watch Company? 


Bos—Frankly, Tom, from now on you Designed to Keep Your 
are on a competitive basis. Not price, un- P lant Clean and Sa ve Money 
derstand, but ideas and service. If all you Blows—Vacuums—Sprays 


printers will concentrate on ways and | The TORNADO Portable Electric Blow- 


means of doing better printing, giving w Poe folding See ma- 
. ; chines, type cases, paper cutters, presses, 
a greater service and compete with that pec hig pe yr sonnel tool 
thought in mind,and stop scheming about —light, handy, portable—attaches to any 
how t other’ : ill light socket—blows—vacuums—sprays 
o cut each other's price, you wi insecticides. Replaces the old fashioned 
all do much better. bellow. Ten days’ free trial. Write 
. BREUER ELECTRIC MFG. CO. 
Tom — Customers will always be | g5¢ Blackhawk St. Chicago, III. 





squawking about price. 
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Bos—The right kind of effort in yo, 
RE AL Vv ALU ES competition will eventually reduce % tu 


ower of the price angle am 
No. 1 Miehle, bed size 39 x 53 4 P § ong buye, for 


. , In other words, find something ely rec 
No. 2. Miehle, bed size 35 x 50 talk about besides price. When a print pr 


No. 344 Miehle, bed size 33 x 48 quotes a price, let it stand; don’t rush i: 


No. 4 Miehle, bed size 30x 42 and offer to cut it; try and take it awy : 

No. 4 Miehle Units on a basis of giving more for that prix | pe 

32” C. & P. Cutter but don’t reduce it. It’s the willingness ; 

34” Diamond Cutter the printers to figure that keeps the pr pa 

36” Sheridan Cutter idea alive in the buyer’s mind. It 

44” Seybold Cutter Tom—No kidding, Bob, you do j, _ its 
a spire me. th 


Bos—Well, as Arthur Brisbane mig 
put it—cutting down costs is only aba  ‘ 
ward step in defense; too much retreati; 


Many Other Miebles and Cylinder 
Presses, Gordons, Stitchers and 











Miscellaneous Equipment can only spell defeat. Construction aj  P 

e creation is the only step forward. Th °« 

PRINTERS MACHINERY brain is only capable of a certain capacity, 
CORPORATION If you use all that capacity in efforts)  ? 

414 South Clinton Street, Chicago, Ill. reduce costs, it has no room for constr ™ 
tive thinking. : 





Tom—I sure enjoyed this little cha, 
r 
Bob. 


Bos—Glad I had the chance to talk t 
you this way. 


aia 


Tom—How about a game of billiards’ 0 
Bos—Righto. 


£ 
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(AMEN) 


Team Work 


(Continued from page 11) 
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facturer affords full protection to th 
printer who really needs equipment and 
wishes to place a bona fide order. 


mihi a. ina GZ gee GE 


2970 Sheridan Rd., Chicago 
Overlooking Lincoln Park and 
the Lake 
15 Minutes to Loop 
Rates by Month, Week or Day 
$2.00 and up with bath per day 
MAKE THIS YOUR HOME 
WHILE IN CHICAGO 


Record of One Company 


HE policies outlined above, which at 
in line with those advocated by tht 
important printers’ organizations, havt 
been followed by the manufacturers @ 
Miehle presses for a quarter of a ctl 
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tury. That they are sound for us and also 
for Miehle press owners is proved by our 
records: Out of thousands of Michle 
presses sold in the past decade our re- 
possessions, not excluding 1930, 1931 
and 1932, have averaged far less than 1 
per cent. 

For more than a generation this com- 
pany has discounted its bills of purchase. 
It has itself carried all notes taken from 
its customers on press sales, eliminating 
the possibility of presses sold by us re- 
verting to a finance company and being 
“dumped” for some ridiculous price. 


Organized groups of printers in metro- 
politan centers, where the bulk of the 
country’s printing is done, may do much 
to eliminate the evil of irresponsible com- 
petition. Let them use their influence 
with the local printing fraternity to with- 
hold support from those equipment 
houses that make it too easy for ir- 
responsible competition to flourish. By so 
doing they would exercise a powerful 
check on abusive practices in connection 
with trade-in prices, terms and _ trial 
orders. 


This company welcomes and will sup- 
port any plan looking to improvement 
in the present methods of handling old 
equipment, establishing fair selling prices 
and sound selling terms. It must, of 
course, be shown that the new plan is 
practical, legal and an improvement over 
the policies recommended in this and in 


the preceding issues of “Straight 
Thinking.” 


A Reaction 


(Continued from page 13) 


are allied would grow to greater heights 
and we could all cope more effectively 


with the problems now facing the in- 
dustry, 


THE GRAPHIC ARTS MONTHLY 45 


GET THIS 
money making line of 
COMMENCEMENT 
INVITATIONS 
ANNOUNCEMENTS 








Its FREE to the first 237 Printers and 
Publishers answering this ad — that’s how 
confident we are that this new and unique 
showing will delight you and your buyers 
beyond measure — and 


Stauder’s Co-operative Campaign 
will, without cost to you, bring you the 
leads and create buying incentive quicker 
and easier than any selling proposition 
you’ve had in years—especially when you 
present the Line with the — 


Three-Way Sales Feature 
which enables you to obtain any number 
in the BLANK FORM for your own im- 
printing, or complete with invitation page 
inscribed by us in GENUINE ENGRAV- 
ING or RAISED PRINTING. 


Big Profits—Sure Sales 
are yours with no stock to carry — no 
investment — no losses — “all velvet’? — 
lowest prices in all history — plus delight- 
ful designs — elegant execution — superior 
service and complete co-operation. 

Act Today—HURRY! ! ! 
RIGHT NOW is the time to place these 
exquisite samples before the graduating 
committees — for orders to be shipped at 
once or later. WRITE TODAY on your 
business letterhead for FREE outfit and 
send along a list of the local High Schools 
and Colleges you intend to work — we'll 
start the ball a rollin’ for you at once. 


STAUDER ENGRAVING CO. 


Dept. G1388C 
4128 Belmont Ave. CHICAGO, ILL. 











46 THE GRAPHIC ARTS MONTHLY 











ORTLEB INKAGITATOR 


users say: 

That uniformity of color is essential 
to satisfied customers. 

That short inks cause less offset. 

That stirring ink by hand is costly. 

That mileage (coverage) more im- 
portant than price of ink. 

That a saving of from 5 to 10% of 
ink is a big item today. 

That inks cannot skin or separate. 


The above results are to be had if 
you will place Ortleb Ink Agitators 
on your presses. 


GEORGE ORTLEB COMPANY 
2513 Baldwin St. St. Louis, Mo. 


























SLEIGHT’S 


PRINTING - LITHOGRAPHING 
INKS 


* 
USE 


SMICO 


PROCESS TREATED INKS 
GOLD-ALUMINUM INKS 


e 
Sleight Metallic Ink Co.’s 


(incorporated) 
FACTORIES: 
Philadelphia - Chicago - Toronto 
Montreal 
BRANCHES: 

New York - Washington - Pittsburgh 
Cincinnati 
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Through years of experience in the 
field, I can recall the time when Prices 
for printing were fixed on more or leg 
of a hit-and-miss basis. Long hours of 
drudgery were the result for a mere 
pittance in the matter of return for the 
effort made. Then there came a change 
for the better. What caused it? Organi- 
zations like yours, affiliated with a cen- 
tral body known as the United Typothetae 
of America. 

Educational, cost finding, accounting, 
and marketing systems came into being, 
The printers of the country were quick 
to grasp the advantages of these and 
progress began. 

I d& not know what has caused the 
disaffection that has apparently taken 
place at certain points in the country re- 
sulting in the creation of separately act- 
ing bodies. But I do ‘know that there 
exists at least among the printing ma- 
chinery manufacturers a genuine feeling 
of regret that the rule of unity in thought 
and action has been interrupted. 

Let us hope that there will arise out of 
the recent meeting under the auspices of 
the United Typothetae of America at 
Cincinnati a realignment along unified 
lines to carry this great art—the mother 
of progress—to new and greater heights 
in the true spirit of get-together on the 
basis of the Golden Rule. 

I dread to think of a permanent te- 
turn to the old condition of price hap- 
hazardness. 

You cannot sell at cost or less than 
cost to make progress. You must sell your 
product based on known costs plus a 
reasonable return on your investment if 
you are to go forward. 


Courage Needed 
TF larsnaacun dag! this apparently is not 
the practice of the day in general in- 
dustries. Under present-day conditions it 
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would seem that most industries are en- 
gaged in giving away their businesses in 
that they are gripped by fear in courage- 
ously meeting price conditions under ris- 
ing costs which have taken place because 
of lack of volume. 

If business is to recover and progress, 
a profit must be made on whatever 
volume is obtainable. I myself do not see 
how any progress can be made in the 
present situation until the principle is 
recognized that costs, irrespective of the 
conditions, shall be the basis on which 
selling prices shall be made. 

There is no doubt that the fallacy of 
hoping and waiting for a return of nor- 
mal conditions instead of meeting cour- 
ageously the situation whereof I speak, is 
as big a factor in the prolongation of the 
present-day situation as any other. 

But the difficulty in any of these things 
is undoubtedly a lack of the proper get- 
together spirit on the part of competition. 
Therein lies the value of organization 
such as your own, which, meeting under 
happy conditions and with proper sup- 
port from their members, can be more 
effective in aiding you to meet your 
problems than you could acting as 
separate units and individuals. 

Now let me give you another thought. 
For some years past resolutions have been 
adopted by printing organizations con- 
demning the extravagant terms on which 
printing machinery is sold and suggest- 
ing that sales should be limited to down 
payments of 25 per cent of the sales price 
and about two years’ credit for the bal- 
ance. I think I could allay your fears con- 
siderably as to the position of at least one 
company in this regard. 


Terms of Sale 
ppmcneno machinery manufacturers in 
general try to sell their machines for 
cash. Failing that they try to obtain 


THE GRAPHIC ARTS MONTHLY 47 





NOW! 


Try before you buy 
PERFECTION 


Matrix Cleaner 


formulated for the ex- 
press purpose of effi- 
ciently cleaning Lino- 
type and Intertype 
Mats, Keyboard 
Cams, Etc. Positively 
will not affect mats 
in any way nor dis- 
turb accumulations on 
side walls 


lt Only Cleans 


, and in a few moments 
time your mats are like new. Clean mats 
mean clean proofs and quicker response 
to keyboard touch. Try it at our expense 
—then decide—a request on your letter- 
head will bring your Free Trial Package. 


PERFECTION TYPE, Inc. 
701 Manhattan Bldg. St. Paul, Minn. 











PERFECTION | 
Matrix Cleane ; 









bey, a 


PERFECTION TYPE, NC 



























LOWER COSTS 


With the BRACKETT 
SAFETY TRIMMER 


Two to four times the output of flat bed cut- 
ters, with a proportionate reduction In cutting- 
and trimming costs, is obtained from these 
speedy, accurate, and safe machines. 


Write for complete Information. 


The Brackett Stripping Machine Co. 
Factory: Topeka, Kansas 
108 W. Harrison St., 277 Broadway 
Chicago, Ill. New York, N. Y. 
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Humidifiers 


Paper Conditioners 
Jogging Machines 


Punching, Perfor- 
ating, and Round 
Cornering Machines 


Also, Some Rebuilt Equip- 
ment, good as new. 


Southworth 


Machine Company 
PORTLAND, MAINE 
































HERE IS MONEY IN «= 


cutouts, sample cards, counter 
displays, paper boxes, novelty 
folders, box inserts, lamp shades, 
show cards, paper mats, calen- 
dars, etc., when diecut from 


WARREN’S STEEL RULE CUTTING DIES 


Made to register with your 
printing. For cutting paper, 
leather, felt, celluloid or press- 
wood and can be used on your 
press without special alteration. 
Send a press proof today for 
quotations. 

Also makers of STA-UP easels 

Write for Price List. 


WARREN BROS., Inc. 
156 Pearl Street BOSTON, MASS. 


sesleeaiinieiiaedll 
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sound cash payments and the shortey | 


possible time for payment of the balang 
of the purchase price. 


Where credit is to be extended, stand. | 


ard terms of payment are part of they 
business programs and it is safe to sy 
that where there is a departure from 
those standard terms of payment it may 
be charged to the insistent demands o 
the part of the trade in pitting compet. 
tors against each other not only on price 


but on terms and allowances for olj | 


machines. 
In this matter of terms, I think you 


need have no fear as to lack of cooper. | 


ation on the part of the outstanding com. | 


panies manufacturing printing machinery, 
whom I prefer to classify as the standard. 
bearers of the industry. 

I may say that the object sought by 


such proposals is not sufficient to ac | 


complish the desired end. To my mind 
the real question is not whether there are 
too many printers, but that there are too 
many suppliers. 

The entire domestic field to be covered 
by suppliers consists of about 2,000 daily 
newspapers, probably 
5,000 tri-weekly and monthly papers, 
about 12,000 to 15,000 book and job 
plants, including privately owned and 
machine composition plants. 

So far as the printing and publishing 
part of the industry is concerned it has 
a more general field for basis of operation. 


Competition 


N° one, of course, can properly object 


to intelligent and constructive com | 


petition. We have always held to this 
view. . 
Unfortunately there exists too much of 
the unintelligent type of competition. 
Arising out of the condition of business 
as it exists today, there have sprung up 
many small independent dealers who at- 
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tempt to sell at low prices. But they do no 
constructive work for the industry. The 
standard-bearers of the industry have 
never been found wanting in any emer- 
gency. They deserve your support. Then, 
too, you are confronted with the second- 
hand market. It practically has the print- 
ing machinery business at a standstill. As 
4 result of consolidations or sales of print- 
ing and publishing businesses, of which 
there have been a great many in the last 
five years, there are perhaps as many 
second-hand machines on the market to- 
day as a year’s demand in normal times 
would require of manufacturers. 

This situation has created a real prob- 
lem and the solution of it is not a simple 
matter. It is a condition which requires 
serious thought and unity of action both 
on the part of the printer and publisher 
and the supplier. Indeed no problem con- 
fronting the industry today is more seri- 
ous than second-hand machinery. It 
strikes at the very heart of your business 
and, unless it be overcome, threatens to 
undermine the constructive work- of 
many years. 

Today the market is glutted with ma- 
chinery, much of which is inefficient or 
obsolete. There is thus the danger that 
the industry may reequip itself for years 
to come with machinery which can only 
perpetuate an unsatisfactory product, with 
emphasis only on low prices for the 
printer’s product. 


Offers a Plan 


~ not believe this problem is insoluble. 
Talk will not cure it, however. Defi- 
nite and planned action is required. It is 
hot a task for the printing machinery 
manufacturers alone. The industry should 
act. 


I wonder if such a plan as this would 


work: 


GREATER PROFIT 


SAVE TIME AND MONEY 


REPUBLIC 
READCO 


OIL RESISTING RUBBER 
DOES PRINT BETTER 
AND WEAR LONGER. 
LESS SALES EFFORTS 


We can also furnish this new Readco oil re- 
sisting material in 24x 36” and 30x 60” type 
high. 36x 36 and 72 pat. base thickness at 
2c per square inch. Smaller pieces cut to 
size 3c per square inch. Minimum order one 
dollar net. F.O.B. Chicago. 


“A REPUBLIC PRODUCT" 


Republic Engraving & Des. Co. 
311 North Desplaines Street, Chicago 











MEGILL'S 
DOUBLE-GRIP 
GAUGES 


For Job Presses. 











NEW REDUCED PRICE. 
ONLY $1.75 set of 3. 


Two nuts give vise grip. 

Sheets cannot feed under head. 

No under part projects above feed line. 
Tongue adjusts without loosening Gauge. 
No glue or sealing wax. 


At All Dealers or Direct. 
The Edward L. Megill Co. 


THE PIONEER Est. 1870 
761 ATLANTIC AVE. BROOKLYN,N.Y. 
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Let a corporate body come into being Let such of the machinery as is founj © 


from the ranks of the industry. to be capable of salvage be sent to th | 


Let funds be subscribed by the industry 
at large and used for the purpose of keep- 
ing the market clear of second-hand ma- Let the price of these reconditione, 


condition for resale. 


manufacturers to be restored to first-clay, | 


chinery. machines approach within reason the lig | 


price of similar new machines. 
Let such of the machinery as 1s found 


to be inefficient and obsolete be scrapped. Let arrangements be made with th 
manufacturer to sell the reconditione 











return to the corporate funds. 






am on my feet. I have, however, no doubt 












FA MOUS 
FOR 


COOKING fectively with this problem. 


Send for Copy of 


qurreney Coe sive allowances for old machines in trade, 


@W CLARE §S 
JACKSON BOULEVARD 


Any machine the purchase price of which 
200CAR On@ BLOCK FROM THE 


De Genean = _- (A SALLE SX. STATION has been recaptured as the result of treat- 
Omned by BOARD OF TRADE 


the Hotel seen iaeae ing depreciation as a cost element, should, 


not be allowed to come back into the 














market. 


Sinclair an$ Valentine Co. 
INK 8& 


FOR ALL PRINTING PURPOSES 
11-21 St. Clair Place s=3 =: New York 
Branches In Principal Cities 


















machines for the account of the corporay | 
body with proper allowance for sale anj | 
handling expenses. The net proceeds tp | 


but that a proper working plan along | 
GERMAN some such lines is needed to deal ef: | 


; ste 


Chef's Recipes And then the industry must learn to | 
and Descriptive ; 
Folder forget the temptation of exacting exces 


when the time for replacement arrives, } 
go to the scrap heap where it belongs and | 


This is but a hazy outline of though ) 
which runs through my mind while] | 


peoarsensiors 
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MONOTYPE ANNOUNCEMENT 

n announcement for publication in 

Tue GraPHic ARTS MONTHLY, was 
receieved under date of December 12 
from the Lanston Monotype Company, 
in relation to the taking over by that con- 
cern of the Directoplate Corporation. 
That this well-known company has 
recognized the trend toward offset in the 
printing field to the extent of entering it 
as a manufacturer is of more than pass- 
ing significance. The announcement fol- 
lows: 

“To develop and further its service to 
printers and lithographers the Lanston 
Monotype Machine Company has now 
acquired exclusive manufacturing and 
selling licenses under all patents of the 
Directoplate Corporation, Huebner-Blei- 
stein Patents Corporation, and W. C. 
Huebner, covering equipment for the 
making of plates for offset and gravure 


| presses. W. C. Huebner, pioneer in the 


development of equipment and chemical 
processes for plate- making, becomes 
technical engineer with the company for 
the development of the manufacture, sale 
and installation of the complete line of 
plateemaking machinery. Improved de- 
vices are being designed and engineered, 


) and will soon be in manufacture. Huebner 
) Laboratories in New York will be con- 


tinued for compounding and testing of 


solutions, materials and chemicals and for 


the demonstration of processes in con- 
nection with plate-making.” 


MORE CONSIDERATION TO 
RUBBER PLATES 

“—- educational work in getting the 

printing trade to use rubber as a 

printing medium is the biggest job. After 

the pressman uses them and gets ac- 

customed to the fine quality of printing 











Virkotype 
Decorative 


Effects 


Get newbusiness and make profits. 


Add Virkotyping to your line for 
1933. 


Our raised Printing equipment, 
compounds and inks are inexpen- 
sive and easy to operate. 


Write us for samples of Raised 
Printing done with the new Virko- 
type Permanent Gold and Silver. 


Wood, Nathan & Virkus Co., Inc. 
608 S$. Dearborn St., 112 Chariton St., 
Chicago, Illinois New York City 


























LYONS IMPROVED SPACE BAND BUFFER FINGER SAVES WEAR ON 
SPACE BANDS, CORRECTS FAULTY ASSEMBLING. COMPLETE 
WITH SPECIAL METALLIC CHANGEABLE INSERT, 75 
CENTS. EXTRA INSERTS, 25 CENTS 


STA-HI NEWSPAPER SUPPLY CO., INC. 


(17 OREGONIAN BUILDING 


PORTLAND, OREGON 
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ENVELOPES 


for the 


Printing Trade 


We have established a 
Trade Envelope Depart- 
ment, serving Printers 
and Lithographers. 


IN STOCK 
FOR IMMEDIATE 
DELIVERY 


Standard Sizes and Grades 
of Paper. 


Send for Printers Price List and 


Envelope Guide. 





Trade Envelope Department 


Ontario Company 


532 South Throop Street 


CHICAGO 
PHONE: Haymarket 3000 
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that can be obtained on certain classes of 
work with less efforts, you will find tha 
he will want to continue to use rubbe 
plates. 

“You cannot condemn your pressmap 
as he has always used a hard surfaced 
metal plate, so when first using a softer | 
resilient rubber plate, you would naturally | 
expect a little trouble. He should be ip. 
structed how to use rubber plates. 

“In the next issue the writer will explain 
to the printers through this column how | 
rubber printing plates should he handled 
from start to finish.”—John H. Kerr, Re. | 
public Engraving and Designing Co. 


oA i SERIE NP RETR 58°07 


CABINET FOR OFFSET PLATES 
T= Wepsco Steel Products Co., Chicago, 

Illinois, have placed on the market an 
Offset Press Plate Storage Cabinet for 
storing zinc press plates. It is of all-steel, | 
fireproof construction. Plates are hung on | 
hooks which are attached to telescopic 
arms. These arms are pulled out and the 
desired set of plates or plate can be re: 
moved without disturbing any other 
plates. This eliminates danger from | 
scratching, water, dirt, etc. and make: | 
any plate immediately available. Cabinet | 
has a storage capacity of 500 plates and } 
is built in 2 sizes. 


Cut Prices 


(Continued from page 27) 
for printed matter dre greater than the 


consumer cares to pay. They must come 
down, not up; and to do this we must 
have materials to work with that at 
perfect, our machinery must be capable 
of doing what is claimed for it by manv 
facturers. Our help must know thei 
business, and, last but not least, work 


aS aE a 
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must go through on schedule. 


The day of the long price is past. We 
can no longer charge all the traffic will | 


bear. 
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ic Will } has instituted such a plan with its 12- 


, linder car, biggest in the Packard line. 
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NEW SUCTION PILE FEEDER 

The new Christensen suction pile 
feeder for application to all types of sheet 
fed machines has been announced to the 
trade by the Christensen Machine Com- 
pany, Racine, Wisconsin. Many unique 
features are claimed for the new ma- 
chine. It'is modern in design and em- 


| bodies unit construction with ball bear- 











ing tape rollers, Alemite lubrication and 
replaceable bearings throughout. 

Other features are: Power elevator de- 
signed to square pile against front guides 
automatically, and with screw adjustment 
of pile sideways; separator, which is a 
combination of combing wheel buckler 


+ and suction cup, adjustable to buckle 
| while machine is in operation; front 
} suction sheet carriers of swing type; tape 
' conveyor; calipers; sheet straightener; ad- 
' justable tail end slow down; rotary side 


guides; front end trips; side guide trips; 
lowering conveyor tapes (only one man 
being required to fold up conveyor for 
make-ready or hand feeding); clutch be- 
tween feeder and press; and throw off 
mechanism which permits feeding of 
sheets to be started or stopped without 
operating clutch. 


WRAPS AUTOS IN PAPER 









enn to the American Box Maker, 
, automobiles are now being wrapped 
it paper packages. The Packard company 
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POSTAGE PREPAID 
Brings You This M & H 
HANDY FONT 
NUMBER 14 


Font consists of 30 pieces of fine foundry type. 


$ 

















MACKENZIE & HARRIS, Inc. 
659 FOLSOM ST., SAN FRANCISCO 


Enclosed please find for which send me 
M & H Handy Fonts No. 14, shown above. 








Name 





Address 





City. . State 
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Discount Prices 
New Hard Metal Type 
Caslon Bold Franklin Goth. 


6 point 24A-44a font...$1.40 6 point 24A-44a font. . . $1.40 

8 point 20A-38a font.... 1.60 8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.65 10 point 20A-36a font... 1.65 
12' point 15A-28a font... 1.65 12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.50 24 point 6A-10a font... 2.50 
30 point 5A- 9a font... 3.50 30 point SA- 9a font... 3.50 
36 point 4A- 6a font...°3.75 36 point 4A- 6a font... 3.75 


Cheltenham O. S. Alternate Gothic 


6 point 24A-44a font...$1.40 8 point 20A-38a font... $1.45 
8 point 20A-38a font... 1.60 10 point 20A-36a font... 1.50 
10 point 20A-36a font... 4.65 12 point 15A-28a font... 1.50 
12 point 15A-28a font... 1.65 14 point 12A-24a font... 1.90 
14 point 12A-24a font... 2.00 18 point 9A-18a font... 2.40 
18 point 9A-18a font... 2.50 24 point 6A-10a font... 2.40 
24 point 6A-10a font... 2.50, 30 point SA- 9a font... 3.25 
30 point 5A- 9a font... 3.50 36 point 4A- 6a font... 3.50 
36 point 4A- 6a font... 3.75 42 on 36, caps, figs., oie. 1.50 


Chelt Bold Goudy O.S. 


6 point 24A-48a font...$1.40 6 point 24A-44a font... $1.40 

8 point 20A-38a font... 1.60 8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.65 10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.65 12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.50 24 point 6A-10a font... 2.50 
30 point. 5A- 9a font... 3.50 30 point 5A- 9a font... 3.50 
36 point 4A- 6a font... 3.75 36 point .4A- 6a font... 3.75 


Chelt Bold Ital. Goudy 0.8. Italic 


6 point 24A-44a font...$1.40 6 point 24A-44a font... $1.40 

8 point 20A-38a font... 1.60 8 point 20A-38a font... 1.60 
10 peint 20A-36a font... 1.65 10 point 20A-36a font... 1.65 
12 point 15A+28a font... 1.65 12 point 15A-28a font... 1.65 
14 point 12A-24a font... 2.00 14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.50 18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.50° 24 point 6A-10a font... 2.50 
30 point 5SA- 9a font... 3.50 30 point SA- 9a font... 3.50 
36 point 4A- 6a font... 3.75 36 point 4A- 6a font... 3.75 


Chelt Bold Cond. Bookman 


6 point 24A-44a font...$1.30 6 point 24A-44a font... $1.40 

8 point 20A-38a font... 1.45 8 point 20A-38a font... 1.60 
10 point 20A-36a font... 1.50 10 point 20A-36a font... 1.65 
12 point 15A-28a font... 1.50 12 point 15A-28a font... 1.65 
14 point 12A-24a font... 1.90 14 point 12A-24a font... 2.00 
18 point 9A-18a font... 2.40 18 point 9A-18a font... 2.50 
24 point 6A-10a font... 2.40 24 point 6A-10a font... 2.50 
30 point 5A- 9a font... 3.25 30 point SA- 9a font... 3.50 
36 point 6a- 4A font.. 3.50 36 point 4A- 6a font... 3.75 


One-half cash with order; balance, plus postage, C.0.0. Deduct 


10% FROM ABOVE PRICES and an additional 2% 


if you remit the full amount with order 


Jackson Monotype Products Co. 


1844 Stout Street, Denver, Colorado 


NEW LINEUP TABLE 


MEMBER of the Boston Typothetae 

Board of Trade—a Mr. Stevens—ha; 
invented a new lineup table. The device 
is described as a lined, translucent table 
top, accurately ruled into squares of one. 
eighth inch, the glass being lined both 
horizontally and vertically near the sur 
face, in order to prevent distortion, with 
each line showing a different color, 


The printed sheet is placed upon this 
table top, and by aid of light beneath an 
accurate line-up of the entire printed 
matter is obtained. 


THE TYPE-O-WRITER 


ere the past month or two the 
Graphic Arts Equipment & Supply 
Company, 608 South Dearborn Street, 
Chicago, exclusive Mid-Western distribu- 
tors of “Type-O-Writer,” have been 
demonstrating this new device for simpli- 
fication of linecasting-machine keyboard 
manipulation. 

The device, which is a typewriter key- 
board, can be attached to either a lino- 
type or intertype in a minute’s time. After 
a few instructions and half an hour's 
training, it is claimed that any good 
typist can set ordinary matter as fast or 
faster than the average machine operator. 
When a key is depressed, regardless of 
how strongly, a plunger operates elec- 
trically to give the proper touch to a 
linotype keyboard key. To set caps or 
small caps a shift key is used. Small caps 
can be set as fast as caps, and of course 
all-caps could be set as fast as lower-case. 


Considerable interest in the device has 
been created and sales have already been 
made in the Chicago district. Many of the 
larger plants are especially impressed with 
the new device and are seriously con- 
sidering complete installation. 
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Dixon Router and Type-High Planer 





Routs eee aaa 
Stereoty pe Casts 60 
Electroty pes 8 
Copper Fast 
Zine Accurate 
Linotype Slugs Safe 
Wood Simple 
Rubber and 
Linoleum Dependable 
SPECIFICATIONS All plants should have this machine. It 
Motor—Ball bearing: 20,000 r.p.m., fan cooled. does same work as large routers and is 
Light Fixture—Light located at side of motor. constructed to give years of dependable 
Switch—On arm; controls light and motor. service. It will pay for itself in a short 
Arms—Solid bronze, nickel plated. time in sending work out to be routed 
Bed—Size 25” x 15”. Machined surface. and planed to type-high, make-ready on 
Workholder—Locks any size or shape cut. Com- the press and improved production. Any 


plete with—Four blade planer, router bits, plant can afford it. Send for further 
type-high gauge, light bulb, plug and cord. information and payment plan. 


AUTOMATIC SAW SHARPENING CO., 312 E. Ohio St., Indianapolis, Ind. 


Sharpeners of Printers and Stereotypers Saws 





PAGE ~ COMPANY 





Electrotypers, Nickeltypers 
Lead Molders 


Telephone Harrison 7185-7186 
725 S. LaSalle Street Chicago, Ill. 








PRESS BLANKET ECONOMY 
N Mechanical Bulletin No. 76 of De- 
cember 1, published by the Mechanical 
Department of the American Newspaper 
Publishers Association, is printed the fol- 
lowing letter received by the department: 

“Some time ago we had some corre- 
spondence regarding press blankets. At 
that time we were using cork and auto- 
matic felt. Since then we have experi- 
mented with rubber, cork and a draw 
sheet, and find that this combination 
gives very good results. 

“It formerly cost us $1,200.00 to 
blanket 8 units with cork and automatic 
felt, but we now blanket the 8 units with 
a rubber, a cork and a draw sheet at a 
cost of $704.00. This is a saving of 41.3 
per cent, which is quite an item in this 
time of depression. 

“The automatic felts cost $27.50 each 
and the cork blankets $12.15 each, or 
$39.65 for the two. The cork now costs 
us $12.15, as before, the rubber blanket 
costs $10.00 and the draw sheet $2.00. 
This is a total cost of $24.15 for the 
combination needed for each end of each 
cylinder. In other words, the saving is 
$31.00 per cylinder, or a total of $496.00 
each time we reblanket the press. 

“In addition to the saving in first cost, 
we find that we get a much longer life 
by using the rubber, cork and draw 
sheet.” 


GRINDING RUBBER ROLLERS 
pees and publishers using rubber 
rollers in their press equipment will be 
interested in what is termed a new prac- 
tical and economical method for recondi- 
tioning these rollers in their own repair 

shop, by grinding and polishing them. 
The new method has been developed 
by the South Bend Lathe Works, in col- 
laboration with rubber companies and 
rubber roller users. An electric grinder 
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and roller holding fixtures are attached ty 
a South Bend Lathe to handle the job, 


The publisher or printer thus has the uy | 


of a machine which not only will care fo; 
roller reconditioning jobs but which cap 
also be used for general machine work 


Grinding and polishing by the South | 
Bend method takes very little time ani | 


permits the reconditioning of rollers by. 


tween press runs, without a tie-up, and | 


obviates the necessity of having extr 
rollers on hand. 


Anyone interested in learning more de. | 
tails of this new roller-grinding lathe may | 
do so by communicating with the Tech. | 


nical Service Dept., South Bend Lathe 
Works, South Bend, Ind. 


GUMMED PAPER BOOK 


F Nariel gummed paper booklet, “Profit 


for You in Selling Gummed Labels,” | 
has just been published by the Dennison } 


Manufacturing Company, Framingham, 
Mass. It contains valuable information 
about selling gummed labels as well a 
suggestions for selecting the right kind of 
stock to insure the best results. Gummed 


—e. 


paper users should have a copy of this | 
booklet in their files. It will be sent free | 


upon request. 


MANUFACTURER TO PRINTER 


/ \Y/® would be shortsighted were we | 


not to recognize the potential in | 


the Typothetae, Master Printers and Lith 
ographers’ Associations, Craftmen’s Clubs 
and Sales Guilds, for the effective clear 
ing up of the problem [obsolete ms 
chinery]. There is every reason for a 
association of press manufacturers t 
come into existence as an adjunct and 
assisting body to hasten the correcting of 


the obsolete equipment evil with © | 


operating and supporting effort.”—Hams 
Seybold Potter Company. 
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‘| @ START THE NEW YEAR RIGHT e 

Us —MAKE— 

€ for 

. STEREOTYPE MATS 

| of your standing forms — 

bs | Duplicate cuts and forms— 

and | Run more than one up, as 

extn hundreds of printe - and 

publishers are now doing w... the 

ede RELIABLE DRY MAT MOLDING 

may | = PRESS. 

Tech. Mats are easily filed 

a“ CONDITIONED MATS @ MAT STORAGE BOXES e_ Send for Circulars 
PRINTERS MAT PAPER SUPPLY CO. 

nal Manufacturers 


nison | 3628-30 LINCOLN AVENUE, CHICAGO, ILLINOIS 
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CERTIFINE 

A low priced tympan with a hard even 
surface and exceptional strength. Na- 
tionally stocked in roll widths for every 
press. 


= DRUMHEAD 
re We A ready cut‘and scored tympan of 
rial in| |] treated jute. A time and money saver. 


Lith | |] Sold in sheet sizes for all high speed 





Clubs presses only. 

clear- TREATED JUTE 

> ma The old reliable. Its tough jute fibers 

for af stand up under the longest runs. Stocked 

ors 10 in roll widths for every press. RETURN 

“t and . THIS AD FOR 

ing of Riegel Paper Corporation SAMPLE SHEETS « 
h oo 342 Madison Ave., New York, N. Y a ees ee 





Harn 
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NEW ULTRA-VIOLET LIGHT 
MPROVEMENT in working conditions for 
printers is predicted in the marketing 
of Sirian Ultra-Violet Lamps, manufac- 
tured by the Arcturus Radio Tube Com- 
pany, Newark, N. J. This is a dual- 
purpose lamp providing beneficial ultra- 
violet energy, plus pleasant illumination. 

In a recent test conducted by one of the 
finest equipped printing plants in the 
country, it is said that these lamps pro- 
vided the various departments in the 
plant with improved lighting conditions. 

“For color work,” says the superin- 
tendent of the plant, “this lamp is highly 
efficient. It is uncanny in its almost day- 
light illumination, enabling our pressmen 
to match colors of inks with greater 
accuracy than with any other type of 
lighting that we have tried. Our linotype 
operators and compositors have found 
this light to be much easier on the eyes 
and it has added considerably to the ef- 
ficiency of our numerous operators.” 

The lamps can be used in any standard 
lighting socket with either alternating or 
direct current. Their life is about the 
same as ordinary lamps, but, as indicated 
in tests, they are claimed to be a superior 
source of light. 


CHASE WITHIN A CHASE 
posi J. SNEDDEN of the Color-Type 
Novelty Company, 2211 Trost avenue, 
Kansas City, Mo., has invented a device 
called a “Chase Within a Chase,” which 
is claimed to be a simple but powerful 
instrument for cutting costs in production 
of small orders for tags, labels, dues cards, 
checks, etc. Through the simple operation 
of this case there is no furniture to shift, 
no extra proofreading and no holding of 
the press, according to the inventor’s 
claims. One of these chases is said to 
have been in daily use in the Color-Type 

Company for the past three years. 








December - Jan Dec 
TO SELL C. & P. PRESSES 
T HE American Type Founders Compy, 
following satisfactory tests in its gy, 
specimen printing department at Jey 
City, has decided to add to its line; 
printing equipment, for sale through j 
own organization, the New Chandler; 
Price 10 x 15 Craftsman Press with Re 
Automatic Feeder. 

Machines will be stocked for demonsty,/ 
tion at the various American Type Foun! 
ers Company branch offices and disply 
rooms throughout the United States. 


SMALL AUTOMATIC FOLDER 

ARKLEY ASSOCIATES, 176 Federal Stree, 
lv Boston, Mass., are marketing a smi 
automatic folding machine, 18 by x 
weight 150 pounds, for very small ci. 
culars. It can be furnished with three « 
five parallel folds and one right angk 
The folds can be as small as % by } 
inch, delivered and stacked. It 5 
equipped with the Barkley automatic a 
suction feeder. Speed is 20,000 sheet 
an hour. 








REDUCED PRICES 

i ee Edward L. Megill Company, manv} 
facturers of gauges and gauge pins for 
job presses, 761 Atlantic avenue, Brook} 
lyn, N. Y., has made a reduction af 
prices of its products, effective January 1.) 
A circular and new price list will kj 
mailed by the company on request. | 





ENCOURAGING SIGN 

HE M & L Typesetting & Electrotyping 

Company of Chicago added some new 
equipment including a new Model § 
Linotype machine with centering and 
quading devise and several new faces 0 
type. New Fords and Chevrolets have 
been added to the delivery fleet. Look 
like new management is hitting the ball | 
They have just issued a new price ls 
—yours for the asking on your letterhead. 
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| Great Hotel 


a smal 
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vall ci When you visit Detroit next time stop at Hotel Fort Shelby. 








“ " You'll enjoy its thoughtful, efficient, unpretentious service . .. its 
| et savory foods and cozy, cheerful, charming rooms. 4q Every unit 
. Iti in the Hotel Fort Shelby is paneled ... servidor equipped... 
atic ai attractively appointed and popularly priced; all rooms have 


sheet private bath and circulating ice water. 4 Hotel Fort Shelby’s 
location in the heart of Detroit’s shopping, theatre, financial, 





— insurance and wholesale districts is a happy one ... no other 
pins fer} large hotel in the metropolitan area is so near the principal 
Brook | railway terminals, airports and steamship piers. 900 rooms... 
a many as low as $3.00 per day... suites $10.00 and upwards. 
sail Motorists are relieved of their automobiles at the door without 
st. | service charge. Write for free road map, and your copy of 


“Aglow with Friendliness,’ our unique and fascinating magazine. 


: HOTEL fort S ( 
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‘ice lis E. J. BRADWELL, Manager 
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The rate for advertising under this head- } pai 

ing is $1.00 per agate line per inser- wa 

tion. Average five words to the line. TH 

ADVERTISING I Thi 

A New Copy Service $ I Special — 

Builds business for your plant -- creates 1 Ib. Bond Black Ink ; te 

goodwilland new orders. Ideas for your | Ib. Job Black Ink p van 

customer’s and your own advertising. A $2 00 Value for $1.00 j Ben 

Write for sample copies Absolute suaranty. Send m ith Ty 

PRINTCRAFT SERVICES, Inc. ae. ais oe 
P. O. Box 523, SALEM, OREGON ; 

ECONOMY MFG. CO. © ims 

SELL MORE PRINTING WITH EFPEO. 608 S. Dearborn St., CHICAGO, ILL. || TH 


tive dummies. We furnish fine copy ideas, 
layouts, rough color sketches, etc. at $1.00 
to $3.00 per job. This charge is deducted 
from price of finished art work. Complete 
copy-and-art service for direct advertising. 
Fine work, reasonably priced. Write for 
samples and further information. The Fur- 
man-Gold Co., 333 Hudson St., N. Y. C. 


START SOMETHING in 1933! Revive old 
customers, get new prospects; use our low- 
cost, big-result ‘‘tabloid’? House Organ, 
proved by 11 years continuous use by print- 
ers big and small; sample free. N. T. 
PRAIGG, Box 471, High Point, N. C. 


ART 


CATALOG showing thousands of ready 
made cuts; it is free; write today. Cobb 
Shinn, 40 Jackson Place, Indianapolis. 


BOOKS 























Penrose's Annual 


The Process Year Book and Review of the 
Graphic Arts, 1933 . . . This book contains 
valuable articles on the year's progress in 
photo-engraving and printing methods, with 
beautiful monotone and full color reproduc- 
tions by all the most beautiful processes 
known. . . . Price, Cloth $4.00. 

INC. 


GEORGE MURPHY, 
57 E. NINTH STREET, NEW YORK 











SPECIAL 2 for 1 offer for Printing Bi.) ‘™ 
cation Week, Feb. 13-18—‘Estimating fg) ¥" 
Printers’? and ‘‘How to Properly Price Jo 
Printing.’’ Send for circular. Printers Esti 
mating School of Chicago, 866 Transports | JU 
tion Bldg., Chicago. 











po 

Ca 

BIDS WANTED | ble 

' fol 

OFFICIAL NOTICE ca! 


In compliance with Section 22 (¢)) lin 
of the Constitution, Laws and By-) Ch 
Laws of the Sovereign Camp of the 
Woodmen of the World, proposals 
to print the Sovereign Visitor, ofi- 
cial monthly magazine, for a term 
of one year or more, not exceeding 
five years, and to deliver same a 
its office in Omaha, Nebraska, are 
hereby invited, to be submitted on 
or before April 15, 1933. Specifica- q 
tions and conditions will be fur 

nished on application to the under ~ 
signed. Proposals will be considered 
at the first meeting of the Boari Ci 
of Directors, after April 18, 1933, | 

it being understood that any or all] 
proposals submitted may be It 
jected. SOVEREIGN CAMP WOOD: 
MEN OF THE WORLD, Omaha 
Nebraska. E. Bradshaw, Presi 
dent; John T. Yates, Secretary. 
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BOOKS 


— A New Start—Order your 
ON PRESSWORK, Cylinder 
a book to help you 
Sent post- 





platen presses, 


d 
i your pressroom troubles. 


with 


} paid $1.00. G. C. Cooper, Lithonia, Ga. 








BROADSIDE SEALING MACHINES 





THE SPEEDISEALER seals 9,000 pieces 
per hour. Murphy Specialty Co., 212 So. 
Third St., Milwaukee. 


BUSINESS OPPORTUNITIES 











' DEPRESSION has taught many the ad- 
' vantage of operating their own business. 
' Send 25c for 36-page booklet, ‘‘The Key to 
| Business Opportunities.” Address Box 293, 
’ The Graphic Arts Monthly. 








CALENDAR PADS 





' THE SULLIVAN PRINTING WORKS Com- 


sporta: © 


22 (e) | 
d By- 


pany, 1058 Gilbert Avenue, Cincinnati, Ohio. 
Calendar pads now ready for shipment; 
the best and cheapest on the market; 
write for sample books and prices. 


CALENDAR PLATES 
JUST OFF THE PRESS—Circular showing 


popular sizes and styles of Ready-to-Print 
Calendar Plates made for business cards, 











| blotters, 3-at-a-glance desk pads, etc. Ask 


By- | 


of the 
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, term 
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1983) " 
or all) other engraved stationery. Samples with 


e Te 


for this circular—it’s free. Send 25c for 
catalog showing 200 sizes and styles. Frank- 
lin Colortype Co., 824 W. Van Buren St., 
Chicago, Illinois. 








“GREATEST CALENDAR VALUE” 
ever offered. Make Real Money Im- 
printing This New, Fast-Selling, Novelty 
Calendar. Exclusively to Printers. As 
Low as 2%4c each. Send for FREE 
Samples. 

E. R. PHILO CO., ELMIRA, N. Y. 














COMMENCEMENT INVITATIONS 
COMMENCEMENT 





INVITATIONS and 


discount, to printers. Siegrist Engraving 


TOOD-§ ©, Hayes Bldg., Kansas City, Mo. 


WASTE PAPER PAP unm sac co. 


WRITE 


CARLOADS OR LESS 
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REAL ECONOMY 
Buy by Mail and Save 1, 


2 Ibs. BOND BLACK.....$1.00 


Genuine BOND INK of HEAVY BODY AND 
HIGH GLOSS. 


2 Ibs. JOB BLACK.......$1.00 


MEDIUM Body and RICH Black COLOR. 
More and better impressions per pound. 


2 Ibs. HALFTONE BLACK.$1.50 


Highest Quality—none better made, 


1 pt. SPEED DRYER......$1.50 


When a job must dry fast—use it. Abso- 
lutely the best and fastest dryer made. 
Highly concentrated. 


1 pt. COLD PADDING 
CEMENT (RED)........$1.00 


A cold cement that dries fast and remains 
pliable but not sticky. Easy and quick to 
use. Quart $1.50. 


Satisfaction guaranteed on every item. 
Remember, no big commissions. No ex- 
pensive overhead. No credit risks, enable 
us to give you quality at low price. 
We pay the postage. 
Send money with order. 


ECONOMY MFG. Co. 
608 S. Dearborn St., Chicago, Ill. 








COMMERCIAL STOCK CUTS 





WRITE TO California Electrotype Co., 360 
So. Los Angeles St., Los Angeles, Calif., 
for FREE Catalog of 1000 practical stock 
cuts. 





US FOR PRICES 


“A CUT FOR EVERY THOUGHT.” Free 
supplementary catalog of stock cuts. Send 
for copy today. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 


“TYPEPS”’ a new cut service. Catalog free 
when requested on business letterhead. 
Horace P. Brouillet Syndicate, 30 E. Supe- 
rior St., Duluth, Minn. 





L1il W. Washington St- 
CHICAGO 
iim MU PIIM Bi ititeusiit: 














COMPOUNDS 


QUICK SETTING NON-SMUT COMPOUND 
—Prevents offsetting, crystalizing, rubbing 
off, does not dry on press, stops picking 
and filling. Will not affect body or color of 
the most delicate tints. Works equally as 
well in offset, lithographic and letter press 
inks, black or color. Please state how many 
cylinders and job presses. Send for Free 
Sample. Harry J. Hodges, Northbrook, IIl. 


EASELS 


BETTER EASELS make satisfied custom- 
ers. Ask for prices and samples of sizes 
interested in. Sta-Set Easel Company, 119 
W. Pearl St., Cincinnati, Ohio. 


EASELS AND GUMMED SEALS 


EASELS FOR WINDOW AND COUNTER 
cards. Seals in var. col. for sealing folders, 
etc. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit. 


ENGRAVERS & DESIGNERS 


STEEL AND COPPER ENGRAVING, print- 
ing and embossing. Hand work only. Supe- 
rior workmanship. Specializing to the trade. 
Charles Conner, 134 W. Onondaga St., 
Syracuse, N. Y. 


EQUIPMENT FOR SALE 


FRIENDS to whom I am known as sales- 
man for the Keystone Type Foundry and 
later as salesman for Automatic Job Press 
Feeders: I have been connected with Mason- 
Moore-Tracy, Inc. for eight years, and I am 
proud of the connection, for this corpora- 
tion has. 33 years of honorable service to 
printers to its credit; we have sold and 
erected printing machinery in every part of 
the United States and Canada. We run a 
large machine shop where we overhaul and 
rebuild printers’ machinery and do it ex- 
tremely well—so well that we give the same 
guarantee as you get on new machinery; 
we also sell some kinds of new machinery; 
40% and 50% discount on new type—30% 
saved on new lead and rule cutters; over- 
hauled 72” Sheridan Automatic Knife 
Grinder $160; 72” Low base, Seybold Knife 
Grinder $270: Kelly Presses, Miehle Presses 
—all sizes—Dexter Folders, Paper Cutters 
and Feeders, Seybold Cutters, Offset 
Presses, Two-color Presses; Kluge Feeders 
and Chandler & Price machinery, News- 
paper and Magazine Presses, ete. Let us 
have a letter from you. W. A. Fowler, 
Mason-Moore-Tracy. Inc., 28-30 East 4th 
Street, New York City. 


“EISMANN REBUILT’’—Kelly B, Kluge 
10x15, 12x18. Miller 10x15, 12x18 Craftsman, 
Universal 14x22. Miehle 25x38 four roller. 
C & P all sizes. Multicolor and M-24s. 
Heidelberg 10”x14”. Oswego 34”, 44”. 
Mentges folder 17x22. Metal top imposing 
stone, 350 gallevs. Morrison wire stitcher 
7”. Joseph F. Eismann, 173 Lafayette Sts 
New York City. 
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SPECIAL OFFER ON |/ =: 
STEEL CHASES = || 


= Aut 
Electric-Welded : Silver Bright| | Brov 
The steel chases listed are brand new| | Pres 
and are being offered at a special pricg| ) “tit 
due to the fact that we have discop.| ) 710 
tinued these sizes in stock. OVE 


E 
Steel Gdn. 8 x12 Inside au,x12%%. sin inte 
Steel Gdn. 10 x15 Inside 1044x1554. 4.5 | # lishe 
Steel Gdn. 12 x18 Inside 123gx1814.. 6,9 | } bind 
Steel Gdn. 1414x22 Inside 1434x2214. 6.9) |§ 9-7 


Kelly B. 187x22%4 Inside 163¢x205¢.. 5,9 i Suct 
Kelly B. 18%x22%4 Inside 163gx2014. 5. |) live! 

















Kelly B. Spec. 1934x2214 Inside A. 
17'4x205% 6,00} New 
Kelly B. Spec. 1934x2214 Inside OFE 
1744x20%_ 6.00 | § ing, 
Miehle Vertical. Standard outside Con 
1444x2014, 6.50 | 5 ery 
Miehle Vertical. Standard outside ’ PRI 


We also have on hand brand new odd |? ing 
201%, sizes of Poster and Book Chases| Hef 
which are special in size and not listed \ Fol 
in our catalogue. If interested write us|} oq 
giving sizes required, also press bed|) 4+ 
measure. | Wa 
Write for our catalogue showing all MA 
styles and special chases for | 
your special requirements. Mo 


SANDBLOM STEEL CHASE Co,|/ Ha 
420 So. Clinton St., Chicago|) 




















EQUIPMENT FOR SALE i Pri 





PRESSES AT REMARKABLE SAVINGS: | 
No. 1 Miehle, bed size 39x53, rebuilt and! 
guaranteed; No. 1-0 Two Color Miehle, ’ 
43x56, with Cross Feeder and Extension De 
livery, a real bargain; 36x48 three-color 
Kidder Rotary; 36x72 four-color Kidder Ro- 
tary; 28x42 Harris Offset, two 36x48 Harris LI 
Offsets; Standard Rotaprint; 40” Seybold $8 
Dayton Cutter; Model 8 Linotype, with all) Ch 
latest features, like new. Come to the Hall) = 
Trading Post for information on any o| 
your requirements. Thomas W. Hall Com) — 
pany, 1071 Sixth Ave., New York. 


[Sram 








1- 0000 MIEHLE, One Color Printing Press, } ¢ 
Serial 6681, bed size 46x62, sheet size 44x6l, } yy 
with 5 horse power direct current motor, } ¢, 
remote control; 1 Ortleb Ink Agitator for } = 
fountain; 1 Extension Delivery and 1 Roust 
Paper Lift with motor. Press knocked dow) } — 
and in warehouse. Price $1050. 1 - 35” Sey: } Ri 
bold Cutter, Serial 5671, with automatic fo 
clamp, motor and starter, direct current. | W 
Price $275. 1-Murphy Sealing Machine, } B 
$250. Prices f.o.b. our floor. H. S. COLLINS | 
PRINTING COMPANY, 1531 WashingtoD | 
Ave., St. Louis, Mo. 
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EQUIPMENT FOR SALE 


ton SALE—2 Roller Backers. 2 Job Back- 
FOR oe foot-power Punch, 1 44” Seybold 
Automatic Cutter, 1 28” Latham Punch, 1 
Brown-Carver 30” Power Cutter; Bundling 
Presses, Stitching Machines, Folding Ma- 
chines and Cross Feeders. Stolp-Gore Co., 





'10 W. Jackson Blvd., Chicago, Ill. 





OVER 200 OVERHAULED guaranteed ma- 
chines. When ready write, specify machines 
interested. Real bargains. TERMS. Estab- 
lished 22 years. Hoffmann—Printers Book- 
hinder’s Machinery, 114 East 13, NN. ¥. 


7-70” TWO-COLOR MIEHLES with Dexter 
Suction Pile Feeders and Extension De- 
liveries. 1—Model K_ Cleveland Folder. 
A. W. Robertson, 34th St. & 8th Ave., 
New York, N. Y. 

OFFSET PHOTOGRAPHIC, photo engrav- 
ing, electrotyping, stereotyping equipment. 
Complete plant or any part. Miles Machin- 








h ery Co., 482 W. Broadway, New York City. 
PRINTING EQUIPMENT—Expert installa- 





> tions—newspaper brokerage. Write us your 


praberwinaeirer 2ee 


inquiries. We want paper cutters. Geo. O. 
Heffelman, 604 E. 12th St., Los Angeles. 


FOR SALE—12” Domore Automatic, 1 year 
old, in perfect condition. Will sell for cash 





} at a bargain. Superior Printing Co., 222 E. 
' Walnut St., Kalamazoo, Mich. 








| MAGAZINES, molds, fonts, spacebands, lin- 


ers, etc., new & used, bought, sold, traded. 
Montgomery & Bacon, Towanda, Pa. 

HAVE 50” SEYBOLD automatic clamp cut- 
ter for sale. Excellent condition. Box No. 
292, The Graphic Arts Monthly. 

NEW AND REBUILT Printing Machinery. 
Printers Supply Corp., 100 West 21st St., 
New York City, N. Y. 

FOR SALE—Modern rebuilt No. 4-3 Miehle. 


Perfect condition. Address Box 1103, New 
London, Conn. 

















FOLDERS 


LIBERTY 17x22 Folder $325. Mentges 15x20 


$8. J. L. Paul, 608 South Dearborn St., 
Chitago. 











LINOTYPE ELECTRIC POTS 


LUDWICKS’ ELECTRIC POTS AND 
Metal Feeders cost less—last longer. Write 
for literature. Electric Heating Co., 8616 
eee Ave. South Gate, Los Angeles 
0., Calif. 
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SPECIAL 


BIGGEST INK 
VALUE IN AMERICA TODAY 


The Primary Colors of High Quality 
Unadulterated Ink 





1% Ib. can Red Individual Cans, 
lb. Any Color, Ea. $.75 

“a 1 vor ine For a Limited Time 

tb. can Yellow { 4) Five Cans $2 

1% Ib. can Black (a $3.50 value) 

1% Ib. can Opaque Cover White 


(Also adaptable for mixing white) 


Send $2. with order—Shipped prepaid. 


ABSOLUTE GUARANTY 


ECONOMY MFG. CO. 
608 S. Dearborn St., Chicago, Ill. 








MISCELLANEOUS 





NEWEST THING in printing. Cut tint 
blocks with scissors. Nothing like it. Great 
for color designs, background solids and 
tints. Inexpensive, quick, accurate and 
simple. No carving tools needed. No skill. 
Excellent printing surface. Outwears elec- 
tros. You buy all materials locally. Formula, 
samples of work and complete instructions 
all for $1. Money back if not as repre- 
sented. Address Dixon Organization, 211 
High St., Cleveland, Ohio. 





STOP wasting ink by using ‘‘Automatic 
Ink Can’? DISCS. See page 39, November 
issue The Graphic Arts Monthly. One dozen 
assorted sizes for $1.50. Sizes 3-1/16, 3-5/16, 
4-1/8, 5-7/8, 7-3/16. Patentee and Manu- 
facturer, James J. Woodside, 1008 14th 
Ave., South, St. Petersburg, Florida. 


OVERLAYS 
DURO OVERLAY PROCESS—New low price 
on complete outfit, also chalk overlay board, 
sample free. 8436 Ravenswood Circle, Wau- 
watosa, Wis. 


PAPER TESTING INSTRUMENTS 
TESTERS for bursting strength; Microme- 
ters for thickness measurement, scales for 
basis weight in pounds. E. J. Cady & Co., 
549-551 W. Washington St., Chicago. 





























MISCELLANEOUS 


REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 








with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
iat, stretch or creep. W. M. Shultz, 117 
) X. Wells St., Chicago. 








PHOTO-ENGRAVINGS—ELECTROTYPING 





COMPLETE PLATE MAKING SERVICE. 
Photo-engravers, artists, electrotypes, nick- 
eltypes, wax rule engravings, multigraph 
plates, stereotypes, mats. Over 1,000 cus- 
tomers in 36 states. Highest quality, rapid 
service, lowest prices. Keystone Electrotype 
Company, Erie, Penna. 
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PRINTERS ART SERVICE 


December- Jap 


TYPE 





DESIGNS AND CUTS made to order. 
Write for assortment of free samples. Balda 
Art Service, Dept. 8, Oshkosh, Wis. 


RUBBER ENGRAVING & MATERIAL 








TYPE—Cast from Ludlow, Intertype, Tig 
type, Monotype matrices, sizes 8 to 48 » 
including all modern faces. Price list 
specimen sheet on request. Frank Mi 
323 W. 37th St., New York City. 





Our new Readco oil resisting material 
wears longer and prints better. We will 
teach you how to engrave rubber plates. 
REPUBLIC ENGRAVING & DESIGNING 
COMPANY 

311 N. Desplaines St., Chicago, Ill. 

718 Atlantic Ave., Brooklyn, N. Y. 

214 N. Sixth St., St. Louis, Mo. 

156 Second St., San Francisco, Calif. 

(See page 49 for our display ad) 


RULES (METAL) HAND FINISHED 











TYPE-MAKEUP MATERIAL 





TYPE, METAL RULE, Borders, Make 
material. Send for catalog. The Jackus 
Monotype Products Co., 1844 Stout § 
Denver, Colo. 








TYPE MOLDS 





FOR ALL STYLES typemaking machi 
Alexander & Cox Co., 2858 Ogden & 
Chicago. Write Phil Nuernberger, mg 
mold dept., on mold problems. 








IF YOU WANT QUALITY RULES, leads 
and slugs from 1 to 86 point, write to the 
Economy Printers Products Co., 125 W. 
Harrison St., Chicago. They are Elrod cast. 


SALESBOOKS 


TAKE ORDERS ffor Salesbooks. Cafe 
Checks, etc. Extensive, superior line; quick 
service. Easy plan; fine samples. Liberal 
discounts to responsible printers. Adams 
Bros. Factory, Topeka, Kans. 


SAW SHARPENING 


SHARP TOOL SERVICE CO., 5613 West 
Lake St., Chicago. One 6” diam. blade or 
smaller, 75c, two 70c each, three 65c each, 
four 60c each, five 55c each. We pay return 
postage. Larger than 6” 75c and up. Saws 
shipped day received. Work guaranteed. 
Get our prices on new blades. 























WANTED TO BUY 





WE BUY FOR CASH. Pictures, Novelt 
Post Cards, Blotters, Discontinued 
Paper Stocks, Books, Sheet Music, 
ums, Overruns, or other merchandise whig 
may be difficult to dispose. Submit samp 
and quantities for prompt consideration 
Spot Cash offer. Quick Action. Fantus, 
S. Dearborn St., Chicago. 





MELTING POT for Linotype. Must be 
perfect shape and cheap. The Londg 
Printery, Rock Hill, S. C. 





14x22 PLATEN, not an obsolete relic 
within trucking distance. Novelty Mfg. , 
Mobridge, S. 





— 





ee 


WIRE 





WIRE for stitching — Uniform gauge 
proper temper—Quality guaranteed. 





SAWS 
SAWS AND SAW TRIMMERS—Rebuilt— 
Money Back Guarantee — $15.00 up — all 
makes. We save you money. Johnson Roller 
Rack Company, Kalamazoo, Mich., Dept. E. 


SCHOOLS 
LEARN LINOTYPE — Home study or at 
school. World’s best system. Free catalogue. 
Easy terms. Milo Bennett School, Toledo, O. 


STEEL RULE DIES—DIE CUTTING 


WM. A. FREEDMAN Steel Rule Dies that 
satisfy. 655 6th Ave., at 21st St., New York. 
Chelsea 3-0233. 

LOUIS D. KAELIN—Steel Rule Dies, 818 
Inverness Ave., Louisville, Ky., Magnolia 
2464. 
































TYMPAN 


MARVEL RUBBER-FACED TYMPAN 
Sheet on platen or cylinder enables you to 
print perfectly halftones or solids on rough 
surfaces. ‘Size 16x21, $2.50; 18x19%, $2; 
10x15, $1; 9x10, 50c postpaid. STIVERS 
CO., 3353 Whittier Blvd., Los Angeles, Cal. 





Seneca Wire & Mfg. Co., Fostoria, Ohio, 
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EBUILT 


Bigger Bargains 
Never Offered 


PRESSES 


‘ ou’ find the latest models among our Used and Rebuilts— just 
what you are looking for to round out your equipment. Immediate 


_give you an uncondi- 


. We install and Wig tapeisy baw 
' guarantee. Some of gains we now offer are: 


Cylinder Presses 


ia ten oner 
Two-color 


ae eer «, 
/ Sohto 52x70" bed 


le 52x65’ bed. 
lente a5n62" bed. 


‘erfecting Press 40x53° 

















bed. 
2. » 3 Miehle 33x46" bed. 
- Je=No. 4-4R Michies 29x41’ bed. 


Miehles 26x34’ bed. 
en Mieble, auto unit, swing back — 


er, extension delivery. 
ks and Premiers. 


y ‘eeders and extension delfvertes 
; available for any of the above presses, 
Platens 
4x22" Colt’s Arm Model 5-C. 
imei 2x18" C. & ‘po New Series. ye 
#=10xi5* C. & P. New and Old Series. 
ji 4x22” Loureate Model ‘*3" 
3 Cutters 


Diamond hand lever, late style 


mono-frame type. 
* Osw automatic clamp. 
* Seybold automatic clamp. 
—_ . f automatic clamp. 
56” Seybold automatic clamp. 


half. 


No, 2 Kellys, full automatic. 
—S “B'” Kel eoae 
ome VA ie bed. 
Miller plex dorde: om 
x 


: 

2 

‘a 

7 aster 

: Ses M Simplex 27x40’. 
1——12x18° Kluge Unit. 

t=—10x15" Miller Unit. 

i—10x15° Kluge Unit 

2—-—No. 4 and No. 2 Boston Wire Stitchers. 


Cylinder Cutting & Creasing Presses 
1—28x41° John feign aten cutter 


1 peng, orn Cylinder » a e 
1 3/0 M Michte converted to C. & C., 





Composing Room & Bindery 
l—Model 14 Linotype. 
1—Miller Saw Trimmer. — 
1—Hill-Curtis Trim-O-Saw. 
ers, power ‘ 
lo—4 Head, Christensen delcene. 
1—lUniversal Peerless Rotary Perforator. 
el *‘E** Cleveland Folder, 17x22°. 
ial: ie ad piel 25x38". 
St Ae are ‘older ; like n 
odel ahe ane Folder. T2x18° to 


Mult ote Panch. 
ik diagonal base and 


she Baa 
1—Lot 


t and Largest Firm oe Lae Exclusively i in Used and Rebuilt 


ment for Printers, Li 


ORPORATION 


Chicago Office 
3 8. Dearborn St. 


raphers and Box Makers. 


New York Office 
225 Varick Sx. 
Tel. Walker 1554 


Boston Office 
420 Atlaniie Avenue 
Tel. Hancock 3115 





utomeatics. - 





Toa on dot iG oS 
CHALLENGE- MIELKE | 
PAPER DRILL 


Ty ecouseniaatn: priced 

paper drilling machine that 
met with instant favor because 
it turns out highest quality 
work at high speed—low cost 
—and with utmost simplicity. 
A single spindle drill with a 
multiple set-guide—six holes’ 
in as many positions at one 
setting. Holes % to Yp-inch i in 


‘The . Challiaie Machinery ; , 


Chicago GRAND HAVEN, MICH. New Y 





